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New  Seborin  from 

Schwarzkopf. 
Because  around 
14  million  people  still 
have  dandruff. 


Despite  the  fact  that  there  are  at 
least  20  different  kinds  of  anti-dandruff 
shampoo  on  the  market,  dandruff  is  still 
with  us. 

And  it  is  a  serious  problem.  Which 
is  why  Schwarzkopf  have  developed 
new  Seborin. 

Seborin  is  the  first  anti- dandruff 
shampoo  with  Octopirox® :  a  unique  active 
ingredient,  developed  by  Hoechst,  that 
simply  washes  the  problem  away.  Yet  its 
mild  and  creamy  formulation  is  kind  and 
gentle  to  the  hair. 

It  comes  in  a  200ml  bottle  with  an 
R.S.E  of  £1.29.  For  the  launch-period, 
however,  it  is  specially  flashed  at  just  89p. 
At  which  time,  there  are  also  85ml  trial 
packs  (retailing  at  35p)  available  in  a 
special  counter  feeder. 

Seborin's  being  launched  with  a 
heavyweight  TV  campaign  breaking 
August  18th  in  the  Granada  and  Trident 
areas.  86%  of  viewers  will  see  the  com- 
mercial at  least  7  times.  It  demonstrates 
that,  if  you  use  Seborin  regularly,  dandruff 
really  shouldn't  be  a  problem  again. 

So  the  demand  will  be  enormous. 
Be  sure  you're  ready  to  meet  it.  With 
14  million  potential  customers  you  really 
can't  afford  not  to  be. 

Schwarzkopf  J 

The  hair  care  specialists. 

Registered  Trade  Mark,  Hoechst. 


CHEMISTg? 
DRUGGIST 


Incorporating  Retail  Chemist 

August  2  1980 

Volume  214  No.  5228 
121st  year  of  publication 
ISSN  0009-3033 


Editor : 

Ronald  Salmon  MPS 
Contributing  Editor: 
Adrienne  de  Mont 
BPharm  MPS 
Editorial  assistants: 
Gerry  Duggin  BSc 
Liz  Platts  BA 
Information  services: 
Ivan  Cotgrove 
Advertisement  Manager: 
Peter  Nicholls  JP 
Director: 
James  Lear 


Published  Saturdays 

by  Benn  Publications  Ltd 

25  New  Street  Square,  London 

EC4A  3JA 

Telephone:  01-353  3212 

Editorial  and  advertisement  offices 
25  New  Street  Square.  London 
EC4A  3JA 

Telephone:  01-353  3212  Telex  27844 

Subscription  department 
125  High  Street.  Colliers  Wood 
London  SW19  2JN 
Telephone:  01-542  8575 

Subscription: 
Home  £33  per  annum 
Overseas  &  Eire  £40  per  annum 
including  postage 

70  pence  per  copy  (postage  extra) 


Regional  advertisement  offices 
Midlands:  240-244  Stratford  Road 
Shirley,  Solihull.  W.  Midauds 
B90  3AE    021-744  4427 

North  East:  Permanent  House 
The  Headrow,  Leeds  LSI  8DF 
0532  452841 

Scottish:  74  Drvmen  Road,  Bearsden 
Glasgow    041-942  2315 

North  West:  491  Chester  Road 
OldTrafTord.  Manchester  M16  9HF 
061-872  5151 

West  country  &  south  Wales: 
10  Badminton  Road,  Downend 
Bristol  BS16  6BQ    0272  564827 


Benn 


ABC] 


Member  of  the  Audit 
Bureau  of  Circulations 


CONTENTS 


COMMENT 


Guild  wants  Noel 
Hall  retained 

Government  confirms  plans 

for  NHS  restructuring  156 

£300m  wasted 
on  drugs 

Leaflet  on  talking  to  patients  157 

Toiletries  for 
younger  age  group 

New  product  range  from  US 


for  5  to  11  year  olds 

162 

Footcare 

Special  feature 

168 

Audio-visual 

POS  system 

Educational  and  product 

information  on  film 

174 

Comment 

155 

Bar  codes  in  all  grocers  by 

1981  says  Tesco  chief 

158 

Topical  reflections  by  Xrayser 

161 

Counterpoints 

162 

Prescription  specialities 

166 

Letters 

173 

PSNI  Council  looks  at 

training  in  hospitals 

176 

Business  news 

178 

Market  news;  coming  events 

179 

Classified  advertisements 

180 

Contents  ©  Benn  Publications  Ltd  1980.  All  rights 
reserved.  No  part  of  this  publication  may  be 
reproduced,  stored  in  a  retrieval  system  or 
transmitted  in  any  form  or  by  any  means,  electronic, 
mechanical,  photocopying,  recording  or  otherwise 
without  prior  permission  of  Benn  Publications  Ltd. 


Some  light 


The  BBC  Radio  4  programme  on 
Tuesday,  "Prescription  for  bankruptcy" 
was,  after  all,  perhaps  more  balanced 
than  the  industry  might  have  feared1 — 
and,  emphasising  that  you  can't  beat 
the  media  so  it's  usually  better  to  join 
them,  the  presenters  made  some  capital 
out  of  the  fact  that  the  Association 
of  the  British  Pharmaceutical 
Industry  had  refused  to  take  part 
(last  week,  pl09). 

The  industry  took  a  certain  amount 
of  stick  over  the  pricing  policies  of 
some  companies,  especially  the  ploy  of 
actually  putting  the  price  of  a  well- 
established  brand  up  as  cheaper 
competitors  appear  at  the  end  of  a 
patent's  life.  But  there  were  plenty  of 
people  supporting  the  industry's  need 
for  profits  to  plough  back  into  research 
for  the  next  generation  of  drugs, 
though  it  was  suggested  that  that 
requirement  should  be  met  during  the 
patent  period. 

Beyond  that,  the  tenor  of  the 
programme  was  to  put  the  onus  of 
saving  money  on  drugs  where  it  largely 
belongs — in  the  lap  of  the  patient. 
Sketches  showing  how  difficult  it  is  for 
a  doctor  to  say  "no"  to  a  patient  who 
is  set  on  leaving  the  surgery  clutching 
a  prescription,  and  comments  from 
Professor  Peter  Parrish  that  controlling 
prices  is  tackling  the  symptoms,  not 
the  cause,  were  well  directed. 

These  points  were  made  towards 
the  beginning  and  end  of  the 
programme,  helping  to  put  the 
references  to  potential  cost  savings  by 
generic  prescribing  into  some 
perspective  for  the  thinking  listener. 
The  question  is — how  many  of  the 
prescription-demanding  patients  would 
be  listening  to  such  a  documentary? 

Perhaps  the  programme  could 
usefully  have  compared  not  the 
generic  savings  possible  in  Nottingham 


with  the  cost  of  re-opening  some 
hospital  wards,  but  how  many 
prescriptions  not  solicited  could  save 
a  hospital  bed.  The  industry  would,  of 
course,  point  to  the  fact  that  drug 
research  has  emptied  more  hospital 
beds  than  any  envisaged  level  of 
underfunding.  Curiously — since  it  was 
the  programme's  compilers  that  the 
ABPT  was  objecting  to — the  most 
telling  question  of  the  evening  was  put 
to  the  Minister  for  Health,  Dr  Gerard 
Vaughan.  It  was  put  to  him  that  if  the 
suggestions  about  prescribing  did 
reduce  the  drugs  bill,  of  necessity  the 
industry's  profits  would  be  reduced — 
and  the  companies  would  come  to  the 
minister,  as  arbiter  of  their  profits, 
to  ask  for  more. 

In  reply  Dr  Vaughan  said  that  if  it 
was  put  to  the  companies  that  they 
could  not  reasonably  expect  to  make 
quite  such  a  profit  from  a  drug,  they 
would  be  prepared  to  lower  their  prices 
if  necessary — a  politician's  reply  which 
did  not  answer  the  question.  Had 
Dr  Vaughan  done  so,  he  might  have 
invalidated  much  of  the  cost-saving 
element  of  the  generics  lobby  case. 

On  another  point,  of  special  interest 
to  pharmacists,  Dr  Vaughan  was  much 
more  specific.  Following  on  a  section 
in  which  Mr  David  Sharpe,  president 
of  the  Pharmaceutical  Society, 
described  the  prescribing  of 
quantities  such  as  100  "Which  make  no 
numerical  sense",  the  minister  was 
asked  about  the  Society's  plan  for 
duplicate  prescriptions. 

It  was  put  to  Dr  Vaughan  that  the 
plan  had  been  around  for  six  or  seven 
years  so  why  had  nothing  been  done? 
"There  wasn't  the  need  to  be 
economical;  now  there  is  that  need  and 
the  talk  is  beginning  to  turn  into 
action,"  he  replied.  Although  the 
Doctor's  historical  diagnosis  seems 
suspect,  the  proposed  treatment  is 
appropriate  and  the  profession  will 
welcome  his  confirmation  that  we  can 
expect  to  hear  more  on  this  soon.  ■ 
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THIS  WEEK'S  NEWS 


Guild  still  wants 
to  keep  Noel 
Hall  structure 

Meeting  planned  to  discuss  pharmacy 
management  following  the  Government's 
decision  to  abolish  area  tier 


The  Guild  of  Hospital  Pharmacists 
wants  to  maintain  the  Noel  Hall 
structure  of  pharmacy  management 
despite  the  Government's  decision  to 
remove  the  Area  Health  Authorities. 

The  Government  last  week  confirmed 
its  plans  to  reorganise  the  management 
of  the  NHS  using  the  main  proposals 
set  out  in  "Patients  First'\(  C&D 
December  15,  1979).  This  means  that 
the  area  tier  of  administration  will  be 
replaced  by  District  Health  Authorities 
following  the  boundaries  of  existing 
health  districts,  including  single  district 
areas.  A  health  circular  has  been 
issued  giving  details. 

However,  a  spokesman  for  the  Guild 
told  C&D  that  they  hope  to  retain  the 
Noel  Hall  structure  and  the  executive 
committee  is  meeting  on  August  8  to 
discuss  the  Government's  proposals. 
She  pointed  out  'that  the  circular  draws 
attention  to  the  improvement  in 
pharmaceutical  services  after  the  Noel 
Hall  reorganisation.  The  circular  says 
that  authorities  should  take  account 
of  such  an  improvement  when  deciding 
whether  to  divide  services  into  district 
components. 

The  new  district  health  authorities 
will  usually  serve  between  150,000  and 
500,000  people.  The  authorities  will 
have  16  members  each,  on  average. 
This  is  fewer  than  suggested  by 
"Patients  First".  Four  would  be 
appointed  by  local  authorities  and  the 
other  members  would  include  a 
consultant,  a  general  practitioner,  a 
nurse,  a  university  nominee  and  a 
nominee  of  the  trade  union  movement. 

Each  authority  will  appoint  a  district 
management  team  with  the  same 
composition  and  functions  as  existing 
area  management  teams.  The  district 
services  will  then  be  arranged  into 
smaller  units,  each  with  an 
administrator  and  a  director  of  nursing 
services.  A  major  hospital  or  group  of 
hospitals  would  count  as  a  single  unit. 

Other  main  points  in  the 


Government's  plans  are: 

■  Community  Health  Councils  are 
being  retained  with  one  for  each 
district.  A  paper  will  be  issued  later 
this  year  seeking  views  on  the 
membership  and  role  of  the  CHCs. 
The  longer-term  case  for  retaining 
them  will  be  reviewed  in  a  few  years. 

■  The  structure  of  the  Family 
Practitioner  Committees  is  being 
retained.  A  provision  in  the  Health 
Services  Bill  will  allow  an  FPC  to 
relate  to  more  than  one  DHA. 

■  Regional  Health  Authorities  are 
being  retained  and  will  be  responsible 
for  initiating  and  overseeing  the 
structure  changes  at  area/district  level. 
The  role  of  RHAs  is  to  be  reviewed  at 
a  later  date  with  a  view  to  enhancing 
local  autonomy  still  further.  The 
regions'  responsibilities  for  strategic 
planning,  allocation  of  finance  to  the 
districts  and  maintaining  expenditure 
within  cash  limits  will  remain. 

■  The  Government  expects  most  of  the 
changes  to  be  made  on  or  by  April  1, 
1982.  Although  the  main  purpose  of 
the  changes  is  to  give  a  more  efficiently 
managed  health  service  with  decision 
making  brought  down  to  hospital  and 
community  level,  the  Government 
hopes  for  significant  reductions  in 
management  costs.  After  a  transitional 
period  a  reduction  of  about  10  per 
cent  is  expected — equivalent  to  about 
£30  million  a  year  at  present  costs. 


Low  calorie  foods 


Foods  labelled  "low  calorie"  and 
"reduced  calorie"  in  the  USA  must 
now  meet  precise  standards  established 
by  the  Food  and  Drug  Administration. 

Foods  labelled  "low  oalorie"  must 
contain  no  more  than  40  calories  per 
serving  and  no  more  than  0.4  calories 
per  g.  To  be  labelled  "reduced 
calorie",  a  food  must  be  at  least  one 
third  lower  in  calories  than  a  similar 
food  without  reduced  calories. 


Both  "low  calorie"  and  "reduced 
calorie"  foods  must  carry  complete 
nutrition  informa'tion,  including  number 
of  calories  per  serving,  amount  of 
protein,  carbohydrates  and  fat,  and 
the  percentage  of  US  recommended 
daily  allowances  for  protein  and  seven 
Vitamins  and  minerals. 

The  regulation's  were  to  take  effect 
in  1979,  but  were  held  up  after  food 
processors  said  they  needed  more  time 
to  reduce  current  label  inventories  and 
obtain  new  labels.  The  regulations 
apply  to  all  foods  for  special  dietary 
use  in  reducing  weight  or  caloric 
intake,  and  in  the  diet  of  diabetics.  ■ 

Doctors  seek  unity 
over  notional  prices 

Notional  pricing  by  pharmaceutical 
wholesalers  seems  to  be  bringing 
pharmacists  and  dispensing  doctors 
together  in  common  cause  for  once. 

A  letter  in  last  week's  British 
Medical  Journal  and  an  article  in 
General  Practitioner  spell  out  the 
difficulties  both  professions  are  facing 
as  a  result  of  the  notional  price  policy. 
Writing  in  the  BMJ,  Dr  K.  Harvey, 
of  Talgarth,  Powys,  says:  "This  is  an 
opportune  time  for  our  professional 
representatives  to  patch  up  the 
differences  with  our  chemist  colleagues, 
and  jointly  negotiate  with  the  DHSS. 

"The  Pricing  Bureau  should  be 
instructed  to  reimburse  at  notional 
prices.  The  major  drug  manufacturers 
should  have  the  courage  to  increase 
their  prices  openly  if  their  increases 
are  justified  and  not  surreptitiously 
increase  their  income  by  reducing 
wholesalers'  discounts. 

"Failure  to  resolve  this  problem 
could  result  in  the  accelerated  closure 
of  many  small,  marginally  profitable 
chemists'  shops  as  well  as  in  a 
reduction  of  services  for  financial 
reasons  by  many  rural  dispensing 
practitioners.  The  ultimate  victim  will 
be  the1  patient,  especially  in  rural  areas. 

"The  ultimate  political  weapon 
would  be  if  chemists  and  doctors 
decided  not  to  dispense  drugs  unless 
the  patient  is  willing  to  pay  a  surcharge 
equivalent  to  the  difference  between 
notional  and  Drug  Tariff  prices." 

In  a  Commons  answer  last  week, 
the  Government  again  stated  that 
discussions  are  continuing  with 
manufacturers',  wholesalers'  and 
chemists'  representatives  on  notional 
prices,  "with  a  view  to  restoring 
arrangements  tfiat  will  be  acceptable 
to  all  parties".  ■ 
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Members  of  the  Northern  Ireland  contingent  who  recently  went  on  a  coach  trip  to 
the  Burgundy  wine  country  area  of  Beaune,  France  organised  by  the  NPA.  The 
trip  comprised  two  days  in  Paris  and  two  days  in  Beaune  returning  to  England  a 
a  week  later  via  Zeebrugge. 


Drug  wastage 
costs  £300m 
every  year 

About  £300  million  of  prescribed  drugs 
are  wasted  every  year  in  Britain 
according  to  a  report  by  the  Nuffield 
Provincial  Hospitals  Trust.  The  report 
estimates  that  30  per  cent  of  prescribed 
drugs  are  either  incorrectly  taken  or 
not  taken  at  all  and  suggests  that 
much  of  this  loss  could  be  avoided  if 
doctors  communicated  better  with  their 
patients. 

The  report  is  entitled  "Talking  with 
patients — a  teaching  approach"  and 
lists  some  reasons  for  failures  of 
communication.  Among  these  are 
inappropriate  prescriptions  and 
complex  prescriptions  with  many 
different  medicines.  Doctors'  attitudes, 
patients'  forgetfulness  and  lack  of  time 
are  also  listed.  Suggestions  for 
improving  communication  include 
better  verbal  information,  using  written 
instructions,  the  avoidance  of  jargon 
and  using  tape  recordings.  The  booklet 
is  available  (£0.50)  from  the  Trust,  3 
Prince  Albert  Road,  London  NW1  7SP. 

Public  ignorance 
about  cancer 


Public  ignorance  and  misconceptiion 
about  cancer  have  "'immensely  serious 
consequence's"  according  to  Mr  Patrick 
Jenkin,  Secretary  for  Social  Services. 

Speaking  at  a  symposium 
on  the  prevention  and  detection  of 
cancer  he  said:  "If  people  do  not  know 
the  facts  about  cancer,  how  can  they 
take  steps  to  prevent  its  onset?  In 
Britain  cancer  of  the  lung  accounts 
for  27,000  deaths  a  year  in  men. 
Roughly  90  per  cent  of  these  are 
directly  attributable  to  smoking 
cigarettes.  Stopping  smoking  should 
therefore  prevent  about  24,000  deaths 
from  cancer. 

"Here  prevention  rests  almost 
entirely  in  'the  hands  of  the  individual, 
though  it  is  the  role  of  the  medical 
profession  of  health  educators  and 
of  governments  progressively  to  take 
steps  to  help  people  to  make  wiser 
decisions. 

"Then  there  is  cancer  of  the 
stomach  or  of  the  bowel.  These 
account  for  around  35,000  deaths  a 
year  in  Britain.  Here,  a  better  balanced 
diet  With  an  adequate  intake  of 
vegetable  fibre  can  lead  to  a  marked 
reduction  on  the  incidence  of  such 
cancers.  A  better  understanding 
therefore  of  the  need  for  a  balanced 
diet  could  reduce  the  disease."  ■ 


Trial  shows  drugs 
relieve  colds 

Adults  suffering  from  colds  experienced 
a  significant  improvement  in  sneezing, 
nasal  obstruction  and  overall  symptoms 
when  given  pseudoephedrine,  alone 
and  in  combination  with  triprolidine,  as 
compared  with  placebo. 

The  trial,  reported  recently  in  the 
British  Medical  Journal,  used  60mg 
pseudoephedrine  hydrochloride  tablets, 
2.5mg  triprolidine  hydrochloride 
tablets,  tablets  with  both  drugs,  and 
placebo  tablets.  Patients  were  instructed 
to  take  one  tablet  three  times  daily 
for  as  long  as  they  thought  necessary. 

A  significant  reduction  in  sneezing 
was  reported  on  the  second,  third  and 
fourth  days  of  the  cold  when  the 
combination  tablet  was  taken, 
compared  with  placebo.  Sneezing  was 
also  significantly  reduced  by 
pseudoephedrine  on  the  second  and 

Strategy  review 
for  shoplifters 

Prosecuting  all  shoplifters  is  not  only 
very  costly,  but  is  probably  ineffective 
as  a  means  of  deterring  store  thieves, 
according  to  research  carried  out 
in  the  US.  Based  on  more  than 
20,000  apprehensions  during  1979,  in 
a  variety  of  retail  outlets,  the  report 
shows  that  only  34.1  per  cent  of 
shoplifters  were  prosecuted. 

Strategy  of  retail  management  is 
determining  what  percentage  of 
prosecutions  will  create  the  greatest 
deterrent  effect.  The  objective  is  to 
limit  shop  thefts  not  to  punish  as 
many  people  as  possible,  says  the 


third  day  and  by  triprolidine  on  the 
second  day.  Nasal  obstruction 
significantly  improved  on  the  first  day 
when  pseudoephedrine  or  the 
combination  tablet  was  taken. 

At  the  end  of  the  trial  the  subjects 
were  asked  if  their  cold  symptoms 
had  improved,  worsened,  or  remained 
unchanged  after  taking  the  tablets. 
Significantly  more  volunteers  reported 
an  improvement  in  symptoms  with 
pseudoephedrine  and  the  combination 
tablet  than  with  placebo.  Nearly  half 
the  volunteers  taking  triprolidine  alone 
reported  an  improvement,  but  this 
did  not  reach  the  required  significance 
level. 

The  volunteers  were  also  asked  to 
record  the  severity  of  listed  side  effects. 
The  number  reporting  all  types  of 
unwanted  effects  was  greatest  in  the 
group  taking  placebo.  However  a 
greater  number  taking  pseudoephedrine 
reported  difficulty  in  sleeping  than 
than  those  taking  placebo  and  this 
difference  was  significant.  ■ 


report.  In  many  cases,  the  prosecution 
rate  was  under  20  per  cent.  Among 
the  reasons,  ooncludes  the  report,  are 
the  high  cost  of  prosecutions  in 
terms  of  employees'  or  store 
detectives'  time,  and  the  long  wait 
often  encountered  before  police  arrive 
at  the  scene. 

A  high  percentage  of  juvenile 
shoplifting  offences  is  also  pinpointed 
by  the  survey.  Of  those  caught,  66.6 
per  cent  were  under  30  years  of  age, 
with  6.2  per  cent  under  12,  and  26.7 
per  cent  between  12  and  17  years  of 
age.  The  report  is  available  free 
from  Volumatic  Ltd,  Taurus  House, 
Kingfield  Road,  Coventry  CV6  5 AS, 
on  receipt  of  a  large  stamped 
addressed  envelope.  ■ 
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Most  grocery  sales  bar-coded 
by  1981  says  Tesco  director 


By  early  1981,  70  per  cent  of  super- 
market grocery  throughput  will  be 
bar-coded.  That  prediction,  which  is  in 
volume  terms  and  includes  own-label 
lines,  was  made  by  Mr  Donald  Harris, 
a  director  of  Tesco,  at  the  recent  annual 
meeting  of  the  Article  Number 
Association. 

Mr  Harris,  the  ANA  chairman,  also 
reported  that  following  extensive 
discussions  with  Customs  and  Excise, 
ANA  had  succeeded  in  achieving  an 
agreement  on  the  acceptability  of 
magnetic  tape  invoices  for  tax  purposes. 
This  has  led  to  an  amendment  of  the 
Finance  Bill  which  is  expected  to  be 
passed  early  in  August. 

Reporting  on  recent  ANA  develop- 
ments, Mr  Harris  said  that  the  past 
year  bad  been  one  of  rapidly 
burgeoning  interest  and  substantial 
progress.  He  said:  "This  year  has  seen 
the  introduction  of  checkout  scanning 
which  has  been  underpinned  by  the 
continuing  support  of  manufacturers." 

Keymarkets  was  the  first  UK  retailer 
to  commence  scanning  trials  when  they 
converted  their  superstore  at  Spalding 
in  October  1979,  and  they  were  joined 
earlier  this  year  by  International  Stores 
at  Folkestone  and  Sainsbury's  Broad- 
field  store.  Tesco  will  commence 
checkout  scanning  at  Wellingborough 
in  October.  Asda  will  begin  scanning  in 
mid-summer  at  their  Rochdale  store 
and  Fine  Fare  are  finalising  their  plans 
for  commitment  to  scanning.  Key- 
markets  are  now  reported  expanding 
laser  scanning  to  seven  branches. 

Mr  Harris  said  that  another 
important  activity  of  the  ANA  has 
been  tbe  achievement  of  its  Technical 
Working  Party  in  producing  a  standard 
for  the  electronic  exchange  of 
administrative  data.  "As  a  result  of 
the  work  done  in  the  last  year,  we  have 
now  reached  the  stage  where  orders  and 
invoices  are  being  exchanged  on 


magnetic  tapes  on  a  trial  basis. 
Following  the  conclusion  of  what  we 
hope  will  be  successful  trials,  the 
provisional  specification's  for  data 
exchange  will  be  confirmed  and 
formally  published  during  the  coming 
year." 

The  ANA  currently  has  598 
members,  compared  with  232  in  1979. 
The  majority  of  new  members  are 
manufacturers — 474  compared  with  147 
a  year  ago.  Manufacturer  numbers  have 
been  issued  to  almost  400  companies 
and  currently  500  manufacturer  brands 
carry  bar-codes.  ■ 


Video  at  POS 


Video  technology  at  POS  is  now 
available  from  Wise  Eyes  Ltd.  They 
say  the  equipment  effectively  overcomes 
one  of  the  retailer's  biggest  traditional 
problems — "that  of  effectively 
demonstrating  a  product's  use  and 
selling  points  without  the  necessity  of 
having  highly  trained  staff". 

Wise  Eyes  believe  the  biggest 
potential  for  the  system  will  be  to 
extend  corporate  and  product 
campaigns  to  the  POS,  and  to  back 
above  the  line  activity.  This  could 
apparently  take  the  form  of  showing 
current  television  advertisements, 
through  to  running  special  productions 
dealing  with  advice  on  the  use  of 
products. 

The  company  estimate  the  cost  of  a 
five  minute  communication  at  "as 
little  as  13p."  Wise  Eyes  Ltd,  Burdett 
Mews,  Hampstead,  London  NW3.  ■ 


BP  Conference 


There  are  now  more  than  600 
applicants  for  this  year's  British 
Pharmaceutical  Conference  at 


Newcastle — a  larger  number  than  at 
the  same  time  for  last  year's 
Conference.  The  civic  reception  on 
September  16  is  almost  full  and  places 
should  be  applied  for  during  the  next 
fortnight  at  the  latest.  The  evening 
function  at  Balmbras  on  September  18 
and  the  excursion  to  St  Pauls  in  Jarrow 
have  both  been  cancelled. 

The  BP  Conference  excursion  to 
Newcastle  brewery  on  September  18 
is  now  fully  booked.  There  are  still 
vacancies  on  the  brewery  excursion 
arranged  for  the  previous  day.  ■ 


WESTMINSTER 
REPORT 


Media  drug  publicity 


Publicity  about  individual  drugs  in  the 
media  often  seems  to  provoke  a  "large 
but  temporary  increase  in  reports 
about  these  drugs,"  said  Mr  Patrick 
Jenkin,  Secretary  for  Social  Services,  in 
answer  to  a  written  Question  in  the 
Commons  last  week. 

He  also  stated  that  conversely, 
reminders  by  the  Committee  on  Safety 
of  Medicines  to  doctors  to  report 
reactions  to  drugs  appeared  to  result 
in  a  smaller  but  sustained  increase  in 
the  number  of  reports  received.  ■ 


Analgesic  sprays 


Sir  George  Young,  Under  Secretary 
for  Health,  said  in  a  Commons  written 
answer  this  week  that  he  had  no 
evidence  of  adverse  effects  following 
accidental  inhalation  of  analgesic  sprays 
during  normal  use.  He  was  replying  to 
Mr  David  Young  who  had  asked 
about  medical  complications  in  elderly 
people  using  these  sprays.  ■ 


Left:  Mr  Bill  Hart,  MPS,  and  Mr  Ron  Hedges,  MPS,  with  their 
prizes  after  winning  the  South  London  and  Surrey  Pharmacists 
Golfing  Society  meeting,  which  was  jointly  sponsored  by 
Polaroid  (UK)  and  Unichem.  Pictured  from  left  to  right:  Mr 
Michael  Frith,  chairman  of  Unichem,  Mr  Hart,  Mr  Ed 
Backhouse,  captain  of  the  golf  society,  Mr  Hedges  and 
Mr  Lou  Sharman,  Sunglass  marketing  manager  for  Polaroid. 
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Right:  The  Leeds  Pharmaceutical  Association  Golf  Society 
recently  competed  for  the  Unichem  trophy  which  was  won  by 
Mr  Harry  Reynolds,  MPS,  (centre,  right)  who  was  presented 
with  the  trophy  by  Mr  Ken  Rutter,  FPS,  (centre,  left),  a  non- 
executive director  of  Unichem.  Also  in  the  photograph  are 
Mr  John  Ibbotson,  captain  of  the  golf  society  (left)  and 
Mr  John  Talbot,  manager  of  Unichem's  Leeds  branch 
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RoC.  Medical  principles 
applied  to  cosmetology. 

Twenty  years  of  research  have  led 
RoC  to  its  present  position  as  a  leader 
in  the  field  of  hypo-allergenic 
cosmetology.  The  elimination  of 
perfumes  (well  known  allergens)  as 
well  as  all  colourants  likely  to  be 
irritant,  compulsory  clinical  tests  and 
rigorous  manufacturing  controls  are 
all  factors  which  clearly  distinguish 
RoC  and  make  it  a  brand  whose  true 
place  is  in  the  Chemist. 

Women  who  use  RoC  are  aware 
of  the  sensitivity  of  their  skin.  They  need 
qualified  advice  and  who  if  not  the 
pharmacist  can  give  this  to  them? 

RoC  make-up  preparations 

Women  who  have  sensitive  skin 
nevertheless  like  to  use  make-up. 
To  help  them  avoid  the  risk  of  allergic 
reactions,  recommend  the  RoC 
colour  range  to  them  for  perfect  make-up  without  discomfort. 

RoC :  a  complete  selection  of  colours  for  eyes,  lips,  cheeks  and  nails, 
which  have  been  carefully  formulated  to  ensure  they  will  not  cause 
irritation  or  redness. 

RoC  colours-safe  colours  for  sensitive  skins. 


HYPO-ALLERGENIC  BEAUTY  PREPARATIONS  GUARANTEED  WITHOUT  PERFUME 

EXCLUSIVE  TO  CHEMISTS 


Chemist  &  Druggist    2  August  1980 


MADE  IN  FRANCE 


International  Chemical 
Company  Limited 

announce  the  following  prices  effective  from  1st  August  1980 


Units 

Retail 

otanuara 

p6r 

price  per 

wholesale 

PRODUCT 

UNIT  PACK 

standard 

unit  incl. 

price 

outer 

VAT 

£ 

£ 

MEDICINES 

ANADIN  Analgesic  Tablets 

4  tablets 

48 

0  12 

3.51 

8  tablets 

48 

0.22 

6.43 

1 12  tablets  (tins) 

12 

032 

2.50 

12  tablets 

36 

0  32 

7.51 

24  tablets 

24 

0.55 

8.61 

*50  tablets 

12 

0  80 

6.26 

*100  tablets 

12 

1  31 

10.25 

ANBESOL  for  Mouth  Ulcers 

*6ml  bottle 

12 

0,52 

407 

*15ml  bottle 

6 

1.04 

4  07 

BISMAG  Antacid 

Powder  Standard 

12 

047 

3.68 

75  tablets 

12 

041 

3.21 

165  tablets 

12 

0  74 

5.79 

BISODOL  Antacid 

Powder  Standard 

12 

0.49 

383 

Powder  Large 

12 

083 

6  50 

30  tablets 

24 

042 

6  57 

100  tablets 

6 

0  90 

3  52 

CODANIN  Analgesic  Tablets 

"18  tablets 

12 

0  75 

587 

COMPOUND  W  Wart  Remover 

*5.5ml  bottle 

12 

0.50 

3.91 

DRISTAN  Decongestant  Mist 

15ml  bottle 

12 

086 

6  73 

DRISTAN  Decongestant  Tablets 

*24  tablets 

12 

0.85 

6.65 

DRY  CLEAR  Acne  Lotion 

'30ml  bottle 

6 

1.55 

6  07 

FIBROSINE  Rheumatic  Balm 

26gtube 

12 

057 

4.46 

FREEZONE  Corn  Remover 

*5.5ml  bottle 

12 

0.49 

3.83 

HAEMORRHOIDAL  SPRAY 

*55g  spray 

6 

1 .25 

4.89 

POWERIN  Analgesic  Tabules 

12  tabules 

12 

0.35 

2.74 

*30  tabules 

6 

0.69 

2.70 

PREPARATION  H  for  Haemorrhoids 

28g  Ointment 

12 

0  74 

rz  in 

b,/y 

51  g  Ointment 

6 

1.08 

4.23 

6  Suppositories 

12 

0.45 

3.52 

1  2  Suppositories 

12 

0.79 

6.18 

24  Suppositories 

6 

1  44 

5.63 

48  Suppositories 

6 

2.75 

10.76 

SEK  for  Athletes  Foot 

16g  Ointment 

6 

0.66 

2.58 

These  products  are  to  be  retailed  through  retail  pharmacy  outlets  only.  Fixed  price  for  medicinal  products. 

tRestncted  availability 

TOILETRIES 

ANNE  FRENCH  Cleansing  Milk 

37ml  bottle 

12 

031 

2.26 

84ml  bottle 

12 

0.56 

4.09 

206ml  bottle 

6 

0.99 

3.62 

ANNE  FRENCH  Moisture  Cream  Cleanser 

25gtube 

12 

0.40 

2.92 

49g  jar 

6 

0.65 

237 

GLOW  5  Beauty  Face  Mask 

Single  sachets 

24 

0  22 

3  21 

Triple  sachets 

12 

0.48 

3  51 

IMMAC  Depilatory  Cream 

Sachets 

24 

0.22 

3.21 

28g  tube 

12 

0.55 

4.02 

56g  tube 

12 

0  87 

6.35 

lOOgtube 

6 

1.24 

4.53 

IMMAC  Depilatory  Lotion 

1 28g  jar 

6 

0.99 

3.62 

IMMAC  Depilatory  Spray  Regular 

175g  spray 

6 

1.60 

5.84 

IMMAC  Depilatory  Spray  Lemon 

175g  spray 

6 

1.60 

584 

KOLYNOS  Superwhite  Toothpaste 

32.5ml  tube 

12 

0.38 

2.97 

50ml  tube 

12 

0.55 

4.30- 

Fluoride  Toothpaste 

32.5ml  tube 

12 

038 

297 

Denture  Fixative 

19g  bottle 

12 

0.50 

3.91 

49g  bottle 

12 

0.84 

6.57 

TARGON  Oil  and  Tar  Remover 

48ml  bottle 

12 

0.59 

4.31 
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PEOPLE      TOPICAL  REFLECTIONS 


By  Xrayser 


Dr  John  Ball  has  been  elected 
chairman  of  the  General  Medical 
Services  Committee.  Dr  Ball,  a  general 
practitioner  in  Bewdley, 
Worcestershire,  has  been  a  member 
of  the  GMSC  since  1968  and  joined 
the  negotiating  team  in  1978.  He  is 
currently  chairman  of  the  practice 
premises  and  organisation 
subcommittee.  His  predecessor,  Dr 
Tony  K cable-Elliott,  had  been  chairman 
since  1974. 


Deaths 


Birch.  Recently  at  home,  Mr  Arthur 
Birch,  MPS,  Fernhill  Road,  Horley, 
Surrey.  Mr  Birch  registered  in  1933. 
Griffiths.  On  July  16,  Mr  Allen  L. 
Griffiths,  MPS,  Berry  Head  Gardens, 
Crownhill,  Plymouth.  Mr  Griffiths 
registered  in  1931.  Mr  A.  G.  Madge, 
secretary,  Plymouth  Branch,  writes: 
"The  Plymouth  branch  mourns  the 
passing  of  one  of  its  oldest  members 
in  the  death  of  Allen.  He  was  a 
pharmacist  of  the  'old  school',  highly 
respected  not  only  by  his  fellow 
pharmacists  but  by  the  community 
which  he  served  becoming  the  father 
confessor  to  many. 

"Outside  pharmacy  he  took  great 
interest  in  the  rebuilding  of  King  Street 
Methodist  Church  destroyed  in  the 
blitzes  on  Plymouth.  Also  dearest 
to  his  heart  was  love  of  music,  being 
president  of  the  choir  for  many  years. 

"His  wealth  of  knowledge  and 
experience,  kindness  and  interest  in 
pharmacy  will  be  sadly  missed  by  all 
Plymouth  pharmacists." 
Salter.  Recently,  aged  77,  Mr  William 
Albert  Salter,  founder  and  proprietor 
of  W.  A.  Salter  (Chemists)  Ltd  who 
have  seven  pharmacies  in  the  Wigan 
area.  Mr  Salter  was  a  manager  for 
Boots  before  he  opened  his  own 
business  at  Warrington  Road,  Piatt 
Bridge  in  1930.  He  opened  further 
shops  all  over  Wigan.  The  business 
will  be  carried  on  in  the  name  of  W.  A. 
Salter  by  his  son-in-law  Mr  Neil 
Heaton,  MPS. 


News  in  brief 


■  The  Poultry:  Diseases  of  Animals 
(Approved  Disinfectants)  (Amendment) 
(No  2)  Order  1980  (ST  1980,  No  955, 
HMSO  £1.25)  includes  a  list  of  newly 
approved  disinfectants  together  with 
those  that  may  be  used  as  approved 
disinfectants  until  December  31. 

■  Tayside  health  board  is  to  build 
a  pharmacy  manufacturing  unit  at 
Ninewe'lls  Hospital,  Dundee,  at  a  cost 
of  approximately  £1.5m. 


Hard  time 


I  feel  I'm  having  a  hard  time  at  the 
moment.  It  depends  what  you  call 
hard,  of  course,  but  in  the  context  of 
my  business  it  means  that  I  now 
find  it  impossible  to  give  my  customers 
the  kind  of  service  on  which  I  built 
a  reasonable  reputation,  and  kept  the 
continued  custom  of  people  who 
appreciated  that  I  was  prepared  to  go 
to  some  effort  to  get  what  they  wanted. 

But  when,  a  couple  of  years  ago, 
we  predicted  that  if  discounting  by 
wholesalers  developed  into  an 
internecine  war,  we  would  have  to 
accept  fewer  deliveries  and  possibly 
the  demise  of  some  of  them,  I  didn't 
reckon  on  the  greed  of  the 
manufacturers.  They  have  taken 
advantage  of  the  weakness  of  disarrayed 
wholesalers,  to  strip  more  profit  from 
them,  and  have  forced  our  suppliers 
into  a  desperate  series  of 
"rationalisations"  to  survive.  And  these 
rationalisations  are  hurting  us. 

Effectively,  from  two  of  my  major 
suppliers,  I  now  only  get  one  order 
delivered  on  the  same  day.  This  means 
urgent  script  items  cannot  be  obtained 
after  10.30  or  11  am  from  either  of 
them,  whioh  is  not  good  enough.  I  have 
another  struggling  firm  willing  to 
supply,  but  in  my  efforts  to  give  him 
a  worthwhile  drop  I  am  in  danger  of 
losing  the  discount  from  one  of  the 
others,  or  not  qualifying  for  an 
account  at  all  with  the  other. 

Rumour  suggests  that  my  third 
supplier  is  in  bad  trouble.  Rumour, 
backed  by  balance  sheet  statistics 
indicates  that  my  second  suppliers  are 
also  in  trouble,  and  if  company 
statements  and  actions  are  anything  to 
go  on,  look  as  though  they  are  going 
flat  out  to  get  out  of  pharmacy.  OTC 
line  are  being  pared  from  the  stock-list 
like  the  leaves  of  autumn  for  today  I 
see  the  "out  of  stocks"  of  last  week 
finally  confirmed  as  "not  stocked" — 
things  as  common  as  Creme  Simon, 
Pickles  ointment,  Bourjois  rouge, 
half  the  minor  Scholl's  range.  The 
brave  attempts  by  company  reps  to 
arrange  transfer  orders  bring  in  Che 
laughable  response  of  perhaps  four  out 
of  ten  items  with  the  rest  "to  follow" 
over  the  next  month  or  so. 

The  priceless  bit  of  advice  by  the 
PSNC  to  support  wholesalers  not 
surcharging  may  be  good  but  takes 
some  working  out,  when  it  means 
abandoning  firms  already  in  trouble. 
How  can  we  just  switch  around?  For 
myself  I'd  be  heartily  glad  to  settle 


for  a  couple  of  order  /  deliveries  daily 
and  no  discounts,  with  competition 
confined  to  areas  of  service,  such  as 
statistical  information,  in-stock  and 
advice  When  ordering.  But  more  now 
than  ever  before  I've  just  got  to  have 
at  least  three  wholesalers. 


Flutility 


I  like  that  word.  I  just  made  it  up  to 
describe  the  efforts  of  an  earnest  young 
rep  who,  hand  on  sincere  heart,  tried  to 
tell  me  that  his  company  would 
definitely  not  be  selling  their  influenza 
vaccine  to  any  doctors  this  year  and 
would  I  be  willing  to  give  him  a  big 
order  please  to  fill  the  many  scripts 
that  would  almost  certainly  roll  into 
my  pharmacy  from  doctors  unable  to 
buy  the  product  direct? 

Unfortunately,  I've  been  around  a 
bit  longer  than  the  salesman,  and  had  to 
hint  at  the  existence  of  other 
manufacturers  who  saw  no  reason  not 
to  do  a  deal  with  our  GPs.  In  letters 
last  week  we  saw  a  statement  from 
Servier  which  gave  a  manufacturer's 
view  of  the  subject,  although  it  made 
no  reference  to  the  inducements  we 
know  have  been  offered  to  the  doctors 
by  some  makers  in  the  past. 

I  suspect  that  if  the  doctors  insisted 
on  direct  supplies,  but  had  to  pay  list 
price,  their  enthusiasm  might  .be 
diminished  to  the  point  where  they 
might  prefer  not  to  lay  out  their  money 
for  fee  and  standard  on-cost.  Chemists 
are  reluctant  to  stock  many  vaccines, 
whatever  the  make,  in  the  face  of  the 
disaster  of  the  past  two  years,  but  have 
used  the  wholesalers  to  draw  stock  as 
needed.  To  say  that  the  doctor  would 
be  unable  to  obtain  a  particular  brand 
from  a  chemist,  and  will  thus  have  to 
buy  direct  may  make  a  good  argument 
but  appears  flawed  to  me,  because  if  he 
hasn't  got  stock  the  chemist  can  get  it 
within  three  to  four  hours,  and  if  the 
GP  orders  regularly  will  hold  it. 

In  fact  I  don't  think  the  doctors 
are  concerned  about  what  brand  is  used 
so  long  as  the  patient  is  protected  and 
the  product  is  convenient  to  use.  But 
stand  up  any  of  us  who  would  resist 
the  opportunity  to  make  up  to  100  per 
cent  profit  on  an  NHS  transaction! 

Since  in  the  battle  between  makers 
for  sales,  we  have  been  treated  merely 
as  the  ground  across  which  the  battle 
moved,  the  protagonists  should  not  be 
surprised  that  we  are  a  bit  churned  up 
and  likely  to  remain  that  way  until  more 
civilised  marketing  exists. 
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COUNTERPOINTS 


Toiletries  and  cosmetics 
for  little  girls 


A  new  concept  in  children's  toiletries 
is  to  be  introduced  in  the  UK  market 
early  this  autumn.  The  newcomer  is 
a  comprehensive  range  of  little  girls' 
beauty  products.  Among  the  range, 
packaged  to  appeal  to  girls  in  the  5-11 
age  group,  are  lip  salves  and  lipsticks, 
talcs,  skin  creams  and  nail  polishes. 

The  range  will  be  marketed  under 
the  trade  name  Tinkerbell,  a  brand 
name  for  junior  toiletries  in  the  USA 
for  nearly  three  decades  which  is 
supported  by  regular  national 
advertising  on  American  television.  It 
has  also  been  a  success  in  all  the 
English-speaking  countries  where  it 
has  been  marketed:  New  Zealand, 
Australia,  South  Africa,  Canada  and 
the  USA. 

The  products  are  manufactured  in 
the  USA  by  Tom  Fields  Ltd,  a 
subsidiary  of  the  MEM  Company 
Inc,  producers  of  the  international 
English  Leather  range  of  men's 
colognes. 

Tinkerbell,  the  manufacturers 
believe,  is  likely  to  have  a  resounding 
effect  on  the  UK  chemists'  market 


where  traditionally  only  a  handful  of 
products  have  ever  had  a  direct  appeal 
to  children,  all  of  which  are  concerned 
with  cleanliness.  Tinkerbell,  they  say, 
introduces  an  entirely  new  concept 
with  its  range  of  adult-inspired 
products  for  children. 

Retail  prices  range  from  around 
£0.70  for  the  lip  salves  and  lipsticks, 
with  a  group  of  products  popularly 
priced  in  the  £l-£2  gift  area,  to  over 
£6  for  a  jewellery  gift  box  containing 
several  items. 

The  formulations  used  are  described 
as  safe  and  suitable  for  use  by  young 
children.  "After  all,"  says  Sheamus 
Maher,  managing  director  of  the 
MEM-backed  British  company  behind 
the  UK  launch,  "is  there  a  mother 
anywhere  who  can  honestly  say  she 
has  never  borrowed  her  mother's 
powder  or  lipstick — or  at  least  wanted 
to — when  she  was  a  girl?  Tinkerbell 
caters  openly,  honestly  and  innocently 
for  the  well-groomed,  fashion-conscious 
little  girl  who  wants  to  look  her 
best  and  be  like  mum. 

"I'm  sure  retail  buyers  will  be 


interested  in  the  effect  Tinkerbell  will 
have  on  the  annual  £100m  spent  on 
gifts  for  children.  This  is  no  seasonal 
market  tightly  wrapped  around 
Christmas,  for  we  are  talking  about 
gifts  for  birthdays,  parties  and  special 
occasions." 

Tinkerbell  is  to  be  nationally 
launched  in  September  and  will  be 
supported  by  women's  and  children's 
press  colour  advertising  and  by  special 
promotions.  Tinkerbell,  New  Barn, 
Lyming,  Nr  Folkestone,  Kent.  ■ 


Autumn  shades 
from  Max  Factor 


The  Max  Factor  colour  collection 
for  Autumn  includes  the  Champagne 
Collection  new  from  Ultra  Moist. 
Inspired  by  and  named  after  the  drink, 
the  range  has  been  extended  with  four 
foundations  (£1.85),  three  blushers 
(£1.60),  four  eye  shadows  (£1.15)  and 
six  lipsticks  (£1.60),  available  from 
the  end  of  September. 

Silks  and  Satins  are  new  colours 
from  Max  Factor  and  include  six 
new  shades  of  both  eye  colour  creme 
(£1.70)  and  hp  colour  creme  (£1.90). 

From  Maxi,  City  Colours  are  the 
new  Autumn  shades  comprising  three 
shades  for  the  lips  (£1 .05)  and  four 
new  two-tone  pencils  for  the  eyes 
(£0.90). 

Swedish  Formula,  the  cosmetic 
raige  for  sensitive  skins,  has  been 
expanded  for  autumn  with  the  addition 
of  three  Colour  Confidence  eye  shadow 
shades  (£1.40)  and  three  lipsticks 
(£1.35).  Max  Factor  Ltd,  16  Old  Bond 
Street,  London  W1A  3  AH.  ■ 


Schwarzkopf  activity 


Schwarzkopf  will  be  re-screening 
the  Corimist  and  Batiste  commercials 
from  August  1 1  nationally  for  three 
weeks.  Showaards  featuring  stills 
from  the  commercials  and  shelf  strips 
Will  be  available.  Schwarzkopf  Ltd, 
Penn  Road,  Aylesbury,  Bucks. 


Cepton  booklet 


A  booklet  entitled  "The  Clear  Skin 
Guide"  has  been  introduced  by  Care 
Laboratories  to  describe  the  Cepton 
system.  ICI  Care  Laboratories  Ltd, 
Goya  International  Ltd,  161  New  Bond 
Street,  London  W1Y  0LN.  ■ 
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Nadja  Avalle  natural 
skin  care  range 


The  newest  entrant  to  the  natural  skin 
care  market  is  Nadja  Avalle,  a  range 
of  herbal  cosmetics  made  in  the  Swiss 
Alps  by  Dr  Nadja  Avalle,  based  on  the 
herbs  and  plants  such  as  Borage,  wild 
pansy,  elder,  chamomile  and  ribbed 
melliot. 

Made  by  Arval  for  every  skin 
condition,  the  UK  distributors  are 
initially  importing  the  products  for 
normal  and  dry  skins.  These  comprise 
four  products,  which  the  company  says 
should  be  used  in  conjunction  with 
each  other.  They  are  cleansing  milk, 
ski-n  tonic,  day  cream  and  night 
cream.  (£4.95  each). 

Packaging  is  in  simple  white 
and  features  an  attractive  plant 
illustration.  A  display  unit  with 
showcard  will  be  available.  The 
product  is  being  launched  through 
"up-market"  pharmacies.  Nadja  Avalle, 
Porzone  Ltd,  Warren  Drive, 
Kingswood,  Surrey.  ■ 


Royall  Lyme 
bath  range 


Royall  Lyme,  a  range  of  bath 
products,  is  now  available  through 
Franchise  Fragrance.  Coming  in 
parchment  wrapping  which  carries  the 
original  text  describing  the  product  as 
"one  of  the  very  best  toilet 
preparations  ever  offered  to  the  public, 
for  the  body,  bath,  after  shower,  after 
shaving,  deodorising,  removing  stale 


make-up  and  other  applications  and 
uses",  and  in  old  mould  brown  and 
green  bottles  with  lead  caps,  the  lotion 
is  available  in  Royall  Lyme,  Royall 
Spyce  and  Royall  Bayrhum. 

A  starter  pack  of  the  fastest  selling 
lines  (£0.99-£12.50)  will  be  available 
comprising  4oz  and  8oz  sizes  of  the 
lotion  with  gift  sets  of  lotion  and  two 
soaps.  Testers  are  available  for  the 


three  lotions  and  a  presentation  picnic 
basket  which  doubles  as  POS  display 
material  is  supplied. 

The  range  will  be  available  through 
"up-market"  chemists.  Corporate 
advertising  on  a  local  basis  will  be 
arranged  if  requested.  Franchise 
Fragrance  &  Cosmetic  Distributors 
(UK)  Ltd,  22  Grosvenor  Street, 
London  W1X  9FE.  ■ 


Teenage  campaign 
for  Kotex  Sylphs 


Kotex  Sylphs  are  currently  being 
supported  by  a  three  month  campaign 
on  Radio  Luxembourg  and  a  magazine 
advertising  campaign  in  the  teenage 
Press.  Kimberly-Clark  estimate  the 
press-on  towel  sector  of  the  sanitary 
protection  market  to  be  growing  at  a 
rate  of  11  per  cent  a  year.  Kimberly- 
Clark  Ltd,  Larkfield,  Nr  Maidstone, 
Kent.  ■ 


rATBE^onVEAsL 

LIMITED 


Pnarmaceuucal  Manufacturers 


CHARWELL 


HOUSE  ■  WILSOM  ROAD  •  ALTON. 


HAMPSHIRE  GU34  2TJ 


Telegraphic 


PARMINTUS  WW 


ALTON  8B174 


Dear  Pharmacist, 


COLLIS  BROWNE'S  MIXTURE 


a  one  encouraged  some  ^^^^U  of  the  minor.ty,  caused  the 
rl'  danL: ^/regulations  severely  restncted  the  availabi  y 

C°mPOUnd'  •      collis  Browne's  Mixture,  replaced  the  original 

ln  1977  a  reformulated  preparauon,  Colhs  Brown 

Compound.  arreotability  of  the  original 

aChiLed'       SSSS^t  proletary  medicine  range. 

International  Laboratories  because  of 

to  let  these  peopic         ,  ,  Mixture. 

you  will  now  stock  J .  Colhs  Brow  ^  ^  ^  ^  ^ 

The  facts  are  that  Collis  Browne's  Mixture       Ph«  ^  £ rug  Regulations  except  for 

s  -     ph""cy  y 

tZL,  notably  those  containing  codeine. 

Yours  faithfully, 


D.Merrington,B.Pharm.,M.P.S. 
Director 
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COUNTERPOINTS 


Gibbs  support  Impulse 
success  with  new  variant 


One  year  after  the  UK  launch,  Blida 
Gibbs  are  claiming  success  for 
Impulse  and  are  showing  their 
confidence  in  the  product  with  the 
introduction  of  a  new  variant  dn 
autumn,  Nirvana  (80g,  £0.94). 
Described  by  the  company  as  being 
created  along  the  latest  fragrance 
trends  of  oriental  perfumes,  Nirvana 
combines  the  oriental  notes  of  amber 
and  musk  with  a  floral  bouquet  and 
comes  packaged  in  lacquer  black 
highlighted  with  the  Impulse 
butterflies  in  red,  gold  and  silver. 

The  company  says  that  in  August 
last  year,  the  UK  deodorant  market 
was  totally  unprepared  for  'the  concept 
of  a  perfumed  deodorant  body  spray. 
Yet,  they  say,  by  April  Impulse  was  able 
to  claim  a  5.4  per  cent  share  of  drug 
outlet  deodorant  sales  and  6.5  per 
cent  share  in  grocery  accounts.  Elida 
Gibbs  say  that  the  Impulse  market 
share  was  worth  £1.8  million  to  them 
in  the  first  half  of  1980  and  had 
increased  the  size  of  the  deodorant 
market  which  they  now  estimate  to 
stand  at  £51  m  RSP. 

The  success  of  Impulse,  they  say, 
is  because  it  provides  women  with  an 
inexpensive  way  of  wearing  a  quality 
fragrance  every  day  and  because  it 


siezed  the  opportunity  to  mass 
market  fragrance  on  a  large  scale 
through  the  deodorant  market. 

Support  for  the  Nirvana  launch 
includes  a  series  of  sampling 
opportunities  through  women's 
magazines  and  a  "Go  on  Impulse 
round  the  world"  competition  that 
will  run  later  in  the  year.  Elida  Gibbs 
Ltd,  PO  Box  1DY,  Portman  Square, 
London  W1A  1DY.  ■ 


Sellaway  expand 
Softkins  range 

A  new  range  of  Softkins  products  has 
recently  been  launched  by  Sellaway  and 
is  described  by  the  company  as 
providing  top  quality  at  realistic  prices. 

The  products  in  the  range  include 
three  star  nappy  liners  (£0.79),  nappy 
liners  (100s,  £0.49;  100s  doublefold, 
£0.59),  cotton  buds  (100s,  £0.49),  nail 
polish  remover  (£0.29),  easi-shave 
double  edge  blades  (£0.29)  and  wipe-up 
household  cloths  (£0.59). 

In  the  Softkin  babycare  accessory 
range  there  is  a  training  cup  (£0.79), 
teething  keys  (£0.49),  funny  face  rattle 
(£0.49),  nursery  rhyme  rattle  (£0.59), 
mirror  rattle  (£0.95),  bath  time  fun 
floats  (£0.79)  and  best  bib  (£0.49). 

Finally  in  tine  Go  Natural  blister 
pack  range  of  cosmetics  each  of  the 
four  product  groupings  of  lipstick, 
mascara,  nail  polish  and  eye  shadow 
trios  sell  for  the  same  price  (£0.59).  The 
company  plans  to  introduce  shampoo, 
oil,  lotion  and  talc  for  1981.  Sellaway 
Ltd,  23  Union  Road,  Croydon.  ■ 


Klorane  have  Ranch 


Klorane  Cosmetics  are  now  distributors 
for  Madelein  de  Rauch  fragrances. 
Klorane  Cosmetics  Ltd,  59  High  Street, 
Rickmansworth  WD3  1EZ.  ■ 


Sangers  savers 

Sangers  Supersavers  for  August  are  as 
follows:  Alberto  Balsam  conditioner, 
Amami  setting  lotion,  Bran  Slim  tablets, 
Camay  soap.  Cow  &  Gate,  Elnett 
hairspray,  Farley  Rusks,  Head  & 
Shoulders,  Hunter  126XR  camera, 
Johnsons  baby  powder,  Kleenex,  Kodak 
films,  Libresse  Pennywise,  Nivea  Creme, 
Pears  soap,  Playtex  tampons,  Poli-Grip, 
Polycolor,  Polyblonde,  Polytint  and 
Polyfair,  Rave,  Right  Guard,  Silvikrin 
hairspray  and  Sunsilk  shampoo.  Sangers 
Ltd,  225  Oxford  Street,  London  Wl.  ■ 


Vestric  August  promotions  include 
Tampax,  Elastoplast,  Nice  'n  Easy, 
Gillette  Gil  cartridge  and  disposable 
razor,  SR  toothpaste,  Sunsilk,  Corimist, 
Kleenex,  Twice  as  Lasting,  Milupa, 


Brut  33  deodorant  and  antiperspirant 
sprays,  Wernet's  powder  and  Bic 
razors.  Vestric  Ltd,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5AP  ■ 

Lucozade  on  TV 

Beecham  Foods  are  currently  following 
up  the  launch  of  |  litre  Lucozade 
with  another  burst  of  national 
television  advertising.  Featuring  the 
"hiking"  theme,  the  burst  is  part  of  a 
£1,500,000  television  advertising  spend 
for  1980.  Beecham  Foods,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW8  9BD.  ■ 

Correction 

Mintgard  is  supplied  in  400ml  and 
200ml  bottles  and  not  500ml  and 
200ml  as  stated  in  last  week's  oral 
hygiene  supplement.  ■ 


ON  TV 


Ln    London     WW  Wales  &  West     We  Westward 


M  Midlands  So  South 

Lc     Lanes      NE  North-east 

Y  Yorkshire  A  Anglia 

Sc  Scotland    U  Ulster 

Alka  Seltzer: 
Anadin: 
Balance: 
Body  Mist: 


B  Border 

G  Grampian 

E  Eireann 

CI  Channel  Is 

All  areas 
All  areas 
M,  Lc,  Y,  NE 
All  areas 


Clearasil  Clearguard  cream: 

Ln,  M,  Lc,  Y,  So,  NE 

Cream  Silk:  All  areas 
Crest:                 All  except  U,  B,  G,  E 

Dixcel:  M,  So,  A 

Faberge:  All  areas 
Fresh  'n  Clean: 

M,  Y,  Sc,  So,  NE,  A,  U,  We,  B 

Head  &  Shoulders:  All  except  E 

SR  toothpaste:  All  areas 

Odor  Eaters:  All  areas 

Oil  of  may:  Ln,  Y 

Reply:  So 

Scholl:  Lc 

Sine-off  Ln 

Zest  toilet  soap:  M,  Lc,  Sc 
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Increasing 
turnover  starts 

by  increasing 

custom. 

No  matter  how  pleasant  and  cheerful 
your  shop  is  inside,  it  isn't  enough.  The 
interior  must  look  good  from  the  outside 
as  well.  Then  passing  pedestrians  will  be 
attracted  into  the  shop  and  become  regular 
customers. 

Of  course,  it  isn't  always  easy,  which  is 
why  you  need  professional  help.  Help  from 
a  company  which  cares  about  the  whole 
look  of  your  store,  from  the  design  of  the 
shopfitting  equipment  to  the  store  layout  - 
and  concerns  itself  with  how  the  interior 
looks  to  the  passing  pedestrian.  You  need 
help  from  Showrax. 

Why  Showrax? 

To  begin  with,  Showrax  knows  that 
each  shop  has  its  own  specific  problems. 
Which  is  why  we  employ  45  specially  trained 
regional  Sales  Consultants,  available  to  you 
to  solve  your  problems.  Backing  them  are 
equally  highly  trained  designers,  operatives, 
and  installation  teams,  all  working  together 
to  help  you  increase  the  profitability  of  your 
shop. 

Secondly,  we  know  our  business. 
Showrax  is  part  of  the  Northfleet  Group,  a 
company  with  over  20  years  experience  in 


almost  every  type  of  outlet,  and  with  a  record 
of  success  that  has  made  it  the  market 
leader. 

Thirdly,  dealing  with  us  means  better 
products  at  lower  prices,  because  you  are 
investing  in  a  totally  integrated  system.  In 
fact,  everything  from  buying  the  raw  materials 
to  final  installation  is  carried  out  within  the 
Northfleet  Group. 

We  began  by  saying  that  increasing 
turnover  starts  by  increasing  custom. 
Well,  an  increasing  number  of  our  customers 
would  agree.  So  why  not  join  them. 

Get  the  full  facts.  Send  for  our  colour 
brochure  today. 

L  CD2/8  i 

Please  send  this  coupon  to  Steve  Lovett, 
The  Northfleet  Group,  Tower  Works,  Gravesend,  B 
Kent  DAI  1  9BE.  Tel:  0474-60671.  1 

Please  send  me  further  information  about  Showrax  Q  jj 
Please  arrange  a  meeting  with  my  local  consultant  [~J 

'j 

I 
! 
S 


Name 


Address 


Tel.  no. 


The  \  r-k 
Northfleet^1  L  § 

Group  I 

SHOWRAX 1 
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PRESCRIPTION  SPECIALITIES 


Vigranon-B 
syrup 

Manufacturer  Wallace  Manufacturing 
Chemists  Ltd,  1A  Frognal  Road, 
London  NW3  6AN.  Distributors 
Farillon  Ltd,  Bryant  Avenue,  Romford, 
Essex  RM3  OPJ 

Description  Thiamine  hydrochloride 
5mg,  riboflavin  2mg,  nicotinamide 
20mg,  pyridoxine  hydrochloride  2mg, 
panthenol  3mg  in  5ml 
Indications  B-complex  deficiency 
states. 

Dosage  Adults — prevention,  5ml  three 
times  daily;  treatment  10- 15ml  three 
times  daily.  Children — half  the  adult 
dose.  Infants  and  young  children — 
one  quarter  adult  dose.  May  be  given 
undiluted  or  in  water  or  fruit  juice 
Precautions  Urine  will  be  coloured 
deep  yellow  because  of  vitamin  B2 
Packs  150ml  (£0.71  trade;  £1.22 
retail) 

Supply  restrictions  Pharmacy  only 
Issued  August  1980 


Fansidar  tablets 


Manufacturer  Roche  Products  Ltd, 
Welwyn  Garden  City,  Herts  AL7  3 AY 
Description  Round  white  tablets  with 
"Roche"  and  a  hexagon  on  one  face 
and  two  break  bars  on  the  other, 
containing  sulfadoxine  500mg  and 
pyrimethamine  25mg 
Indications  Malaria  prophylaxis  in 
patients  unable  to  tolerate 
chloroquine  or  in  high-risk  patients 
in  areas  Where  resistance  to  this  and 
other  antimalarials  is  known  to  occur. 
Treatment  of  malarial  attacks  and 
symptoms  produced  by  Plasmodium 
falciparum,  malariae  and  ovale 
Contra-indications  Known 
sulphonamide  hypersensitivity,  severe 
liver  or  kidney  dysfunction. 
Discontinue  immediately  on  appearance 
of  skin  rash.  Should  not  be  given  during 
the  week  before  delivery,  during  the 
first  few  weeks  of  life,  to  lactating 
mothers  or  (to  premature  babies 
Dosage  Prophylaxis — adults  1  tablet; 
children  9  to  14  years  f  tablet,  4  to  8 
years  \  tablet,  under  4  years  |  tablet 
every  seven  days  starting  a  few  days 
before  entering  the  endemic  area. 
Should  be  continued  for  four  to  six 
weeks  after  returning  to  a  non- 
malarious  area.  Travellers  should 
report  to  a  doctor  any  fever  occurring 
during  or  after  their  stay  in  a 
malarious  area.  Treatment — adults  2 


to  3  tablets  according  to  body  weight; 
children  9  to  14  years  2  tablets,  4  to 
8  years  1  tablet,  under  4  years  | 
tablet,  in  a  single  dose,  not  to  be 
repeated  for  at  least  seven  days.  In 
very  severe  cases  quinine  may  be 
added,  preferably  parenterally. 
Adequate  fluids  and  electrolytes  should 
be  maintained.  Cerebral  malaria  may 
require  additional  corticosteroids 
Precautions  Possible  risks  of  folate 
inhibitors  in  pregnancy  should  be 
balanced  against  therapeutic  benefit 
Adverse  reactions  Skin  rashes,  gastro- 
intestinal disturbances  or  allergo-toxic 
skin  reactions.  Blood  dyscrasias  may 
rarely  occur  over  long  periods  so 
regular  blood  counts  recommended, 
particularly  if  other  folate 
antagonists  taken  concomitantly  (eg 
cotrimoxazole,  anticonvulsants) 
Packs  12  (£2  trade)  and  150  (£23.18 
trade) 

Supply  restrictions  Prescription  only. 
Cannot  be  prescribed  for  prophylactic 
use  on  FP10 
Issued  August  1980 

Aldomet  codes 
and  packs 

Merck  Sharp  &  Dohme  Ltd  are 
introducing  new  rectangular  white 
plastic  bottles  for  Aldomet  250mg 
tablets. 

Packaging  will  remain  the  same  at 
present  for  the  125mg  and  500mg 
strengths. 

All  strengths  of  Aldomet  tablets 
now  carry  the  product  name  on  one 
side  in  addition  to  the  manufacturer's 
code  number.  Leaflets  explaining  the 
change  for  patients  currently  receiving 
Aldomet  may  be  obtained  from  Merck 
Sharp  &  Dome  Ltd,  Hertford  Road, 
Hoddesdon  EN1J  9BU.  ■ 


Transfer  of  two 
products  to  Evans 

The  marketing  of  streptomycin 
sulphate  BP  and  Dehydrocholin 
tablets  is  being  transferred  to  Evans. 
From  August  4  wholesalers  should 
send  orders  to  Evans  Medical. 

Both  products  will  continue  to 
appear  in  the  livery  of  Glaxo 
Laboratories  and  Duncan  Flockhart 
respectively  with  the  pack  suitably 
overprinted  until  formal  transfer  of 
the  Product  Licence.  The  packs  will 
then  appear  in  Evans  livery. 


Packs  and  prices  are  unchanged. 
Evans  Medical  Ltd,  Greenford  Road, 
Greenford,  Middlesex,  UB6  0HE.  ■ 

Sporostacin  cream 
discontinued 


Sporostacin  cream  A  and  B  will  be 
discontinued  when  current  stocks  are 
exhausted.  Ortho  Pharmaceutical  say 
that  superior  alternative  products  have 
been  developed  and  hence  demand  for 
Sporostacin  has  fallen.  Existing  stock 
may  still  be  distributed  in  the  normal 
way  and  Ortho  will  not  issue  credit 
against  returned  stock.  Ortho 
Pharmaceutical  Ltd,  Saunderton,  High 
Wycombe,  Bucks.  ■ 

Euglucon  tablets 
in  blister  packs 


The  100-tablet  sizes  of  Euglucon  2.5mg 
and  5mg  are  now  being  presented 
in  clear  blister  packs  of  10  x  10, 
instead  of  glass  bottles.  Product  name 
and  strength  are  identified  on  each 
blister  foil.  The  500  pack  of  Euglucon 
5mg  remains  in  bottles.  Roussel 
Laboratories  Ltd,  Roussel  House, 
Wembley  Park,  Middlesex  HA9  0NF. 


Virormone 


Virormone  injection  5mg  has  been 
discontinued  and  all  stocks  are 
exhausted.  Paines  &  Byrne  Ltd,  Pabyrn 
Laboratories,  177  Bilton  Road, 
Perivale,  Greenford,  Middlesex  UB5 
7HG.  ■ 


Famel  prices 


The  prices  of  Famel  inhalers  are 
trade  £3.25  per  dozen,  retail  £0.39  each 
and  not  as  stated  in  the  Price  List. 
Optrex  Ltd,  City  Wall  House,  Basing 
View,  Basingstoke,  Hants.  ■ 


Indomethacin 


Indomethacin  suppositories  from  Evans 
Medical  are  lOOmg  in  strength  and  not 
lOmg  as  stated  in  last  week's  issue.  ■ 
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Napcolour  leave  nothing  to  chance... 


Purpose-built  local  Laboratories  are  superbly  equipped  to  give  you  the  very  best  in 
quality  and  service. 

Every  Laboratory  has  a  Customer  Service  staff  experienced  in  handling 
queries  quickly,  and  free  nationwide  training  courses  for  counter  staff  ensure 
an  effective  link  between  your  shop  and  the  Laboratory.  Additional 
assistance  is  always  available  from  the  Napcolour  Representatives  who  are 
also  trained  merchandisers. 

A  continuous  promotional  programme 
backed  by  eye-catching  display  materia 
plays  a  major  role  in  capturing 
the  "lion's  share"  of  the  expanding 
D&P  market  for  Napcolour  Dealers. 

The  highly  successful  Photo  Service  Film  range  with 
FREE  albums  and  FREE  transprints  is  an  important 
part  of  the  Napcolour  Wholesale  Service 
and  has  proved  to  be  one  of  the  most  exciting 
developments  in  the  industry.  Photo  Service 
film  is  exclusive  to  Napcolour  Dealers. 


!  NAPCOLOUR 


LBKIMC  YOUR  FILMS  HERE 


Vacformed  hanging  sign  286mm  x  838 


•so 


LMrvk&J 


Vacformed  strutted  sign 


Open /closed  sign    RV.C.  doordecal 


Display  material  to  support  your  own  promotions 


•mi 


lu||  j  4uud  Jnop3 


Supplement  to  The  Chemist  &  Druggist  2nd  August  1981 


WILKINSON 


SWORD 


for  you 
and  your  customers 

W&fc    ...and  Extra  Profit  for  you 
Two  Great  Offer  Packs... 


!: 


WILKINSON 


CUT  THE  COST. 


Wilkinson  Sword  Double  Edge  Blades 


*  Double  Edge  is  still  the  Biggest  Sector  of  the  Blade 
Market  —  40%*  of  Total  Market. 

*  Wilkinson  Sword  by  far  the  Brand  Leader  with  68%* 
of  Double  Edge  Category  —  more  than  double*  the 
two  nearest  competitors  put  together. 

*  Proven  Quality  and  Performance  over  20  years. 

*  Great  extra  value  at  35p  Special  Promotional  Pack. 


Profile 

Swivel  Twin 
System  Blades 


*■  Swivels  are  the  most  advanced  shaving 

system  on  the  market  —  and  the  fastest  growing 
—  UP  100%  PLUS*  on  last  year ! 
*  £400,000  TV  advertising  in  June  and  July 
1980  to  boost  razor  sales  and  create  follow 
up  refill  blade  demand. 
*  Eye  catching  promotional  packs. 
*■  Positive  easy  loading 
action  and  usual 
superb  Wilkinson 
Sword  Quality. 
*■  Great  consumer 
offer  at  69p. 


Profile  Swivel  System  Razo 

*•  In  addition  to  major  TV  support,  this  sleek  and 
attractive  razor  has  had  major  support  throughout  the 
summer  with  a  Special  Value  pack  at  only  95p. 

*  Profile  Refill  Blade  Sales  must  follow. 


SPECIAL  OFFER  PACKS 
STOCKS  ARE  AVAILABLE 


*  Source: 
Independent 
Retail  Audiil 


Another  best  seller  from  Andrex. 

The  Andrex  Puppy  is  now  the  proud  author  of  his  very  own  fun  book. 

It's  called  'What  Shall  We  Do  Now?'  and  contains  sixty  pages  of  fun 
and  games,  with  plenty  of  creative  and  constructive  things  for  children  to 
make  and  do. 

This  is  the  latest,  and  best-ever  value  consumer  promotion  from 
Andrex  And  it's  being  offered  to  your  customers  right 
now  in  women's  magazines  all  over  the  country. 

Just  one  reason  why  Andrex  business  is  such  good 
business,  and  why  it  outsells  its  nearest  competitor  by 
more  than  three  to  one. 

Andrex  and  the  fun  bookTwo  all-time  best-sellers. 

Soft,  strong  and  very  long. 

Andrex®  is  a  Bowater  +  Scott  quality  product. 
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Counterprescribing 
when  prevention 
is  not  enough 

By  Dr  A.  Li  Wan  Po,  MPS,  dept  of  pharmacy,  University  of  Aston. 

It  has  been  suggested  that  most  foot 
complaints  are  self-inflicted  and,  with  proper 
care,  can  be  prevented. 


Although  generally  justified,  this  is  an 
over-simplified  view.  With  advancing 
years,  muscles  weaken  and  pressure 
diseases  may  become  unavoidable,  while 
infectious  diseases  may  develop  even 
with  proper  hygiene. 

The  two  most  important  functions  of 
the  foot  are  to  support  the  body  weight 
and  to  propel  the  body  during  move- 
ment. In  order  to  fulfill  these  adequately, 
the  foot  is  made  up  of  a  series  of  small 
bones  arranged  into  three  arches.  These 
are  maintained  in  position  by  the  inter- 
locking shapes  of  the  bones  and  by  the 
muscles  and  ligaments.  The  design  of 
the  foot  is  such  that  it  can  adapt  to  un- 
even surfaces,  a  function  which  it 
would  have  been  unable  to  do  had  it 
been  made  up  of  a  single  bone.  Deform- 
ation of  the  arches  by  weakening  of  the 
muscles  or  by  the  over-stretching  of  the 
ligaments  leads  to  increased  pressures 
being  exerted  at  specific  points  on  the 
foot.  The  end  result  is  the  pressure 
diseases.  Friction  arising  from  ill-fitting 
foot-wear  will  produce  the  same  effect. 

The  two  most  common  pressure 
diseases  in  the  present  context  are  the 
corns  and  calluses.  The  skin  responds 
to  increased  pressure  or  friction  by  a 
proliferation  of  the  horny  layer — a 
process  known  as  hyperkeratinisation. 
The  layer  of  hardened  skin  may  spread 
over  a  large  area  and  produces  what  is 
commonly  called  a  callus.  When  the 
hyperkeratinous  growth  is  localised,  a 
corn  is  produced.  Corns  become  painful 
as  movement  leads  to  nerve  compression 
by  the  hardened  skin.  At  this  stage,  the 
condition  becomes  a  serious  hinderance 
to  mobility.  When  corns  appear  in 
between  toes  as  a  result  of  lateral  com- 
pression, a  soft  corn  is  formed  becau5/0 
of  the  maceration  induced  by  the 
trapped  moisture. 

The  muscles  holding  the  arches  in 
position  are  attached  to  the  bones  by 
cords    of    fibrous    tissue    known  as 


tendons.  Whenever  tendons  rub  against 
bones,  ligaments,  or  other  tendons, 
bursae  are  found.  These  are  lubricating 
devices  each  made  up  of  a  fibrous  sac 
filled  with  viscous  fluid.  In  the  foot  such 
bursae  are  found  at  the  joints  and  when 
excessive  pressure  is  exerted,  the  sacs 
undergo  inflammation  and  the  result  is 
observed  as  bunions.  The  affected  area 
is  tender  and  painful.  Deviation  of  the 
great  toe  by  back  pressure  is  perhaps 
the  commonest  cause  for  bunion 
formation. 

Corn  and  callus 
treatment 


Treatment  of  corns  and  calluses  is 
essentially  the  same  because  both  are 
hyperkeratinous  areas  of  the  skin.  The 
mode  of  application  of  the  products 
used  may,  however,  be  different.  Before 
looking  at  the  ingredients  used,  it  is 
necessary  to  emphasise  the  need  to 
exclude  serious  chronic  diseases  such  as 
diabetes  mellitus  and  vascular  insuffi- 
ciency before  recommending  a  suitable 
product  when  required.  It  is  also 
important  to  exclude  conditions  such  as 
gout  which  may  present  with  symptoms 
affecting  the  feet  (1). 

The  first  aim  of  treatment  should  be 
to  remove  the  cause,  that  is  removal  of 
pressure  and  friction.  With  corns  and 
calluses,  this  may  involve  changing  shoes 
or  changing  posture.  Relief  from  pain 
can  only  be  attained  if  the  corn  is 
removed  or  protected  from  friction  by 
corn  pads. 

Salicylic  acid  is  by  far  the  most 
common  keratolytic  agent  used  for  the 
treatment  of  corns  and  calluses.  Concen- 
trations ranging  from  around  10  to  50 
per  cent  are  employed  in  the  non-pres- 
cription products  available  and  there 
seems  to  be  very  little  doubt  about  its 


effectiveness.  Moisture,  whether  present 
in  the  formulation,  or  resulting  from  the 
occlusive  effect  of  the  ointment  films  or 
plasters,  is  essential.  Keratolysis  bv 
salicylic  acid  is  thought  to  be  caused 
by  an  increased  hydration  of  the  kera- 
tinous  layer.  Softening  of  the  cornified 
layer  leads  to  eventual  desquamation 
(2).  Although  systemic  salicylic  absorp- 
tion is  known  to  occur  following 
topical  application  (3),  the  toxicities 
associated  with  high  salicylate  blood 
levels  are  unlikely  to  result  from  the 
localised  applications  to  corns  and 
calluses. 

Since  corns  and  calluses  are  layers  of 
dead  epidermal  cells,  their  removal  by 
physical  methods  seems  to  be  a  logical 
method  of  treatment  despite  the  fact 
that  unless  the  causes  are  removed,  new 
layers  of  thickened  stratum  corneum 
will  be  laid  down.  Their  surgical  re- 
moval by  chiropodists  is,  of  course, 
commonly  resorted  to  and  corn  blades 
are  available  for  home  use.  More 
recently  new  aids  which  are  essentially 
improved  versions  of  the  pumice  stone 
have  been  introduced  and  the  word 
epidermabrasion  has  been  coined  to 
describe  their  use.  Some  of  the  products 
are  in  the  form  of  abrasive  synthetic 
sponges  (Newton's  sponge)  while  others 
are  presented  as  compacts  of  synthetic 
fibres  such  as  polyester,  (Buf-Ped). 

Some  chiropodists  (prodiatrists)  have 
reported  that  epidermabrasion  is  an 
effective  method  for  the  control  of  many 
foot  conditions  characterised  by  hyper- 
keratinisation (15,  16)  Soaking  the  foot 
with  mild  soap  and  warm  water  for  10 
minutes  prior  to  dermabrasion  with  the 
sponge  for  about  5  minutes  produced 
good  results  and  the  need  to  avoid 
vigorous  rubbing  was  emphasised.  The 
method  has  also  been  claimed  to  have 
prophylactic  value  (17). 

Athlete's  foot  and 
plantar  warts 

The  second  major  group  of  conditions 
affecting  the  foot  are  of  infective  origin 
and  the  two  commonest  are  athlete's 
foot  and  plantar  warts.  The  skin  of  the 
foot  is  generously  endowed  with  sweat 
glands,  and  shoes,  particularly  the 
occlusive  ones  made  with  non-porous 
synthetic  materials,  help  to  maintain 
good  growth  conditions  for  micro- 
organisms by  inhibiting  evaporation  of 
sweat  and  maintaining  a  high  ambient 
temperature.  Changing  rooms  in  schools 
and  at  work-places  help  to  spread  the 
infections. 
Tinea  pedis,  (athlete's  foot  or  ring- 
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"Perhaps  there's  something  In  this  capitalism,  comrade". 


worm  of  the  feet)  is  a  very  common 
fungal  disease.  It  is  in  fact  one  of  a 
group  of  conditions,  commonly  referred 
to  as  "dermatomycoses",  caused  by  a 
group  of  fungi  known  as  the  dermato- 
phytes because  they  normally  only 
invade  the  skin  and  its  appendages.  A 
single  species  can  cause  a  variety  of 
different  clinical  pictures  while  different 
species  can  cause  identical  lesions. 
Therefore,  morphological  classifications 
are  not  very  useful  in  clinical  practice 
and  the  part  of  the  body  affected  is 
usually  preferred  as  the  reference  point. 

The  common  dermatomycoses  include 
Tinea  pedis  affecting  the  feet;  Tinea 
unguium,  the  nails;  Tinea  cruris  the 
groin,  perineum  and  anal  region;  and 
Tinea  capitis  which  attacks  the  scalp. 
All  the  Tineas  are  frequently  described 
as  ringworms.  Patients  suffering  from 
one  Tinea  infection  are  often  also 
suffering  from  a  second  because  cross- 
infection  is  exceedingly  easy. 

These  fungi  cause  much  of  their 
effects  by  producing  keratinase  which 
destroys  the  outer  layer  of  the  skin  (6). 
Exotoxins  which  may  cause  erythema 
are  also  produced  although  the  identity 
of  the  allergenic  products  has  yet  to  be 
unravelled.  Patients  normally  complain 
of  pruritus  with  burning  and  stinging 
sensations.  In  a  minority  of  cases  there 
may  be  great  difficulty  in  walking.  The 
most  usual  clinical  picture  is  that  of  an 
erythematous  rash  which  may  sometimes 
be  patchy.  Peeling,  maceration  and 
Assuring  of  the  areas  under  the  toes  may 
be  observed.  Another  clinical  picture  is 
characterised  by  vesicles  filled  with  clear 
or  purulent  fluid  (7). 

Possibilities  for 
self  treatment 


Tinea  pedis  is  amenable  io  self  treat- 
ment in  its  initial  stages  provided  there 
are  no  complicating  factors  such  as 
diabetes,  bacterial  superinfection  or  nail 
involvement.  The  need  to  comply  with 
treatment  and  to  couple  it  with  the 
necessary  hygienic  measures  should  be 
stressed.  It  has  been  shown  (8)  that 
fungi  can  be  cultured  from  normal 
looking  skin  up  to  6cm  from  the  margin 
of  an  infected  observable  area.  It  is 
therefore  important  that  such  normal 
looking  areas  should  also  be  treated. 

Drugs  available  for  the  treatment  of 
athlete's  foot  can  be  broadly  classified 
into  two  main  groups,  the  keratolytics 
and  the  anti-fungal  agents.  Astringents 
are  often  used  to  relieve  the  symptoms 
of  inflammation  and  irritation  and 
potassium    permanganate    solution  is 


used  for  this  purpose  (9).  Whitfield's 
ointment  is  a  keratolyptic  preparation 
that  has  stood  the  test  of  time.  Although 
benzoic  acid  may  possess  antifungal 
properties,  such  activity  is  probably  not 
very  pronounced.  Stinging  may  accom- 
pany the  initial  applications  and  some 
patients  may  find  greasy  ointment  un- 
pleasant. Salicylic  acid  appears  to  cause 
desquamation  by  dissolution  of  the 
intercellular  material  rather  than  by 
direct  attack  on  the  keratin  (8). 


Tolnaftate 


Tolnaftate  is  an  effective  (10,  11)  anti- 
fungal agent  which  appears  to  work  by 
distorting  the  germ  tubes  and  stunting 
the  mycelia  of  germinating  fungal 
spores  (12,  13).  In  order  to  facilitate 
penetration  of  the  drug  into  the 
thickened  horny  layers,  formulation 
with  a  keratolytic  agent  may  be  advan- 
tageous. One  study  reported  that  a 
cream  formulation  was  as  effective  as  a 
lotion  (12).  Undecylenic  acid  is  another 
commonly  employed  antifungal  agent.  It 
is  often  co-formulated  with  its  zinc  salt 
so  as  to  impart  astringency  to  the  pro- 
duct. Undecylenic  acid  has  a  character- 
istic odour  which  some  patients  may 
find  unpleasant.  Chlorphenesin  appears 
to  be  more  useful  for  the  prophylaxis  of 
athlete's  foot  and  there  is  little  informa- 
tion about  its  effectiveness. 


Clotrimazole 


Clotrimazole  is  a  broad  spectrum 
antimycotic  and  acts  against  dermato- 
phytes, yeasts  and  moulds.  At  the 
concentrations  available,  despite  its  good 
penetration  into  the  skin,  the  compound 
is  probably  only  fungistatic.  Three  to 
four  weeks'  treatment  appears  necessary, 


as  is  the  case  with  all  antifungal  agents 
used  for  the  treatment  of  Tinea  pedis. 
Miconazole,  another  Imidazole  anti- 
fungal agent,  has  shown  more  promise 
and  in  a  double-blind  study  was 
shown  to  be  highly  effective  in  the 
treatment  of  Tinea  pedis.  Itching  is 
relieved  and  vesicles  and  fissures  heal 
rapidly  (14).  Products  containing  it  are 
however,  unfortunately  relatively 
expensive. 

Since  dermatophytes  do  not  normally 
invade  deeper  tissues  the  presence  of 
some  inhibitory  factor  in  serum  has 
been  postulated  (18).  Some  experimental 
evidence  supports  this  and  although 
dermatophytes  grew  profusely  in  all 
layers  of  viable  full-thickness  tissue 
cultures  of  skin  explants,  growth  was 
inhibited  by  exposure  to  fresh  human 
serum  (19).  More  recent  studies  show 
that  although  human  serum  is  fungis- 
tatic there  does  not  appear  to  be  any 
significant  difference  between  the  inhi- 
bitory activity  of  sera  from  infected 
patients  and  those  from  controls  (20). 

Varying  individual 
susceptibility 

The  susceptibility  of  individuals  to 
dermatophytic  infections  shows  wide 
variations  with  some  people  apparently 
totally  resistant  while  others  seem  to  be 
chronically  infected.  For  example,  while 
American  soldiers  were  suffering  from 
an  epidemic  of  Tinea  infections,  their 
Vietnamese  counterparts  were  relatively 
unaffected,  although  they  were  all 
exposed  to  the  same  conditions  (31). 
This,  however,  does  not  exclude  the 
possibility  of  population  differences.  It 
has  also  been  hypothesised  that  these 
observations  can  be  rationalised  on  an 
immunological  basis  (21).  Fungal  anti- 
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nurdiNl^Peacock 

The  Cash  and  Carry  Wholesalers 
Head  Office:  Bushey  Road,  Raynes  Park,  London  SW20OJJ 


HEALTH- 


HOME-BEAUTY 


PRODUCT 

SIZE 

COST 

MRP. 

R'.S.P. 

PROFIT  ON 
RETURN 

New  Thick  Parazone 

12  x  750ml 

£2.78 

33p 

19.2% 

Jif  (Price  marked  35p) 

12  x  regular 

£3.02 

35p 

17.3% 

Comfort  (Price  marked  53p) 

12  x  family 

£4.66 

53p 

15.7% 

Band  Aid  Clear 

12  x  medium 

£3.61 

44p 

21.3% 

Band  Aid  Clear 

12  x  large 

£4.94 

60p 

21% 

Band  Aid  Washproof 

12  x  medium 

£3.35 

41  p 

21.6% 

Band  Aid  Washproof 

12  x  large 

£4.61 

56p 

21.1% 

Pledge  (flashed  6p  off) 

12  x  227g 

£4.82 

58p 

inc.  6p  off 

20.3% 

Silvikrin  Hairspray 

12  x  standard 

£3.62 

jsetf 

44p 

21.1% 

Silvikrin  Shampoo 

12  x  medium 

£2.84 

35p 

22.2% 

OFFERS  AVAILABLE  FROM  4th  AUGUST  until  22nd  AUGUST,  1980 
ALL  OUR  OFFERS  ARE  SUBJECT  TO  AVAILABILITY  AND  VAT  WHERE  APPLICABLE 


ALDERSHOT 

Tel  AirJershot  (0252) 

313058/9/0 


BRIGHTON 

Tel  Bnghton(0273) 

779731 


AVON  MOUTH  CHATHAM 

Tel  Avonmouth  (0272)  ,  Tel  Medway  (0634) 

925551  41621 


Tal  Yepton  (0243) 
552428 


CHRIST  CHURCH 

Toi  Chnat church  (0202) 

482071 


COLCHESTER 

Tel  Colcheetet  (0206) 

71281 

COWES 

Tel  Covet  (0983) 
296511 

DACENHAM 

Tel  01-592  7839 
593  3501 


EASTLEIGH 

Tel  Southampton  (0703) 
610816/7/8/9 

HANWELL 

Tel  01-5795297/8 

IPSWICH 

Tel  lpewich(0473) 
59059 


LOWESTOFT 

Tel  Lowestoft  (0502) 

65168 


NORWICH 

Tel  Norwich  (0603) 

49029 


PLYMOUTH  READING 

Tel  Plymouth  (0752)         Tel  Reading  (0734) 

706111/2/3  585739 


STAINES 

Tel  Stafcws(81) 

52515 


LUTON 

Tel  Luton  (0582) 
583366 


NOTTINGHAM 

Tel  Nottingham  (0602) 

869678/9 


PORTSMOUTH  SIDCUP  WALTH AM  ABBEY 

Tel  Portsmouth  (0705)  Tel  01  3026237  Tel  Lea  VMMry  (9) 

63563  715115 
SOUTHEND 

NORTHAMPTON  PETERBOROUGH  RAYNES  PARK  Tel  Southern)  (0702)  WATFORD 

Tel  Northampton  (0604)     Tel  Peterborough (0733)      Tel  01-946  9111  526341/2  Tef  Watford (92) 

53012  231941  43903 


We  do  not  compete  with  our  customers  - 
we  neither  own  nor  control  any  retail  shops. 
We  neither  wish  nor  intend  to  serve  members  of  the  general  public. 
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gens  may  trigger  cell-mediated  immu- 
nity leading  to  the  destruction  or 
disruption  of  the  epidermal  barrier. 
Tissue  fluids  thus  leak  out  to  bathe  and 
destroy  the  fungi.  Patients  with  chronic 
dermatophytic  infections  appear  to  be 
unable  to  activate  this  cell-mediated 
immunity  (22). 

Veruccae  are  an  infection  of  the  skin 
by  a  specific  member  of  the  papovavirus 
group.  Plantar  warts  are  generally  more 
painful  and  persistent  than  most  of  the 
other  banal  warts.  There  are  age  diffe- 
rences in  the  incidence  of  warts,  being 
unusual  in  infancy  and  early  childhood, 
increasing  during  the  school  years  and 
reaching  a  maximum  between  12  and  16 
years  before  showing  a  sharp  decline 
to  the  age  of  20.  The  incidence 
decreases  gradually  thereafter.  These 
trends  could  be  explained  by  the  slow 
development  of  immunity  coupled  with 
the  greater  likelihood  of  exposure  to 
infection  at  schools  and  sports  centres 
by  the  age  group  showing  the  highest 
incidence.  Warts  may  also  be  less 
prevalent  in  warmer  climates  (23).  From 
age  6  onwards  plantar  warts  are  prog- 
ressively more  common  in  girls  than  in 
boys  (24).  Spread  occurs  more  readily 
after  minor  trauma  to  moist  skin  and 
the  incubation  time  is  highly  variable. 


Passive  treatment 


Common  and  plantar  warts  are 
characterised  by  hyperplasia  of  all 
layers  of  the  epidermis  and  can  be 
differentiated  from  corns  by  the 
application  of  lateral  pressure  which 
elicits  pain  in  the  case  of  plantar  warts 
but  not  in  the  case  of  corns.  Application 
of  direct  pressure  to  the  latter,  how- 
ever, is  painful.  Callosities,  including 
corns,  also  have  a  uniform  surface 
across  which  the  epidermal  ridges  con- 
tinue without  interruption  whereas  warts 
tend  to  have  a  rough  appearance  and 
dark  dots  of  thrombosed  capillary  ends 
may  be  observed  (25). 

Although  most  warts,  including 
plantar  warts,  undergo  spontaneous 
remission,  the  discomfort  makes  the 
patient  irritable  and  treatment  is  usually 
sought.  The  condition  has  a  particularly 
good  prognosis  in  children  and  it  has 
therefore  been  recommended  that  warts 
should  be  treated  passively  in  this  age 
group.  Flexible  collodion  and  acrylic 
resin  sprays  may  be  useful  to  prevent 
spread  (26).  Podophyllin  and  formalin 
have  been  recommended  for  self-treat- 
ment. Their  application  may  however  be 
difficult  and  formalin  can  sensitise  and 
cause  Assuring  of  the  skin. 

Salicylic  acid  collodion  is  perhaps  the 


most  useful  compendial  preparation  for 
the  treatment  of  plantar  warts.  Its 
application  encapsulates  the  wart  and 
delivers  the  active  ingredient,  salicylic 
acid  at  a  slow  rate,  thus  providing  a 
very  efficient  drug  delivery  system. 
Glutaraldehyde  (10  per  cent  solution) 
has  been  used  effectively  for  the  treat- 
ment of  warts.  Besides  possessing 
virucidal  properties,  the  compound  has 
been  claimed  to  act  as  an  anhidrotic 
and  this  is  thought  useful  in  reducing 
the  spread  of  the  lesions  although 
evidence  for  this  is  lacking. 

Patient  compliance  is  something  that 
unfortunately  appears  to  have  been  over- 
promoted.  With  viral  and  fungal 
diseases  affecting  the  skin-  however,  non- 
compliance to  a  set  of  rules  can  have 
serious  repercussions.  Many  of  the  pro- 
ducts are  corrosive  to  normal  skin  and 
therefore  great  care  must  be  exercised 
during  their  applications.  Resolution  of 
the  conditions  takes  weeks  and  persis- 
tence is  essential.  Recurrence  is  the  norm 
rather  than  the  exception  so  that  pre- 
ventive measures  should  be  implemented 
following  cures.  Treatment  must  be 
continued  for  about  two  weeks  after 
the  lesions  have  cleared  to  minimise  the 
chances  of  re-infection.  With  warts,  the 
applications  should  be  limited  to  the 
warts  themselves  while  with  Tinea  infec- 
tions, the  area  surrounding  the  lesions, 
as  explained  earlier,  must  be  treated. 
Dermabrasion  speeds  recovery  and 
should    be    advised.    Soaking  which 


Warts  high  risk 
in  schools 


Warts  can  be  both  unsightly  and  pain- 
ful, must  frequently  occurring  in  the  12- 
16  age  group  due  to  a  higher  risk  of 
infection  at  school. 

Nowadays  specific  treatments  are 
available,  of  course,  but  our  ancestors 
used  a  variety  of  remedies.  Among 
these  were  pig's  blood,  black  fluid 
from  a  grasshopper  and  even  striking 
a  wart  with  an  undertaker's  hammer. 
For  a  particularly  resistant  specimen, 
one  remedy  was  to  attend  three 
funerals  and  as  the  procession  was 
'leaving  to  recite  three  times  "John 
take  me  along  also". 

Dermal  Laboratories  estimate  that 
currently  almost  2\  million  people  in 
the  UK  suffer  from  warts,  approxim- 
ately 4  per  cent  of  the  population,  of 
which  the  vast  majority  will  require 
treatment.  Principally,  these  are 
patients  suffering  pain  from  plantar 
warts,   or  those   for  whom  unsightly 


facilities  this  should  be  encouraged.  Wart 
paints  should  not  be  applied  to  the  face 
or  anogenital  region  (27). 


Health  education 


Health  education  of  patients  is  also 
worthwhile,  particularly  because  treat- 
ment is  so  lengthy  and  tedious  and 
recurrence  so  likely  without  adequate 
protection.  An  understanding  of  the 
causes  of  the  diseases  is  important  with 
both  warts  and  corns.  The  latter  are 
often  mistakenly  thought  by  patients  to 
be  of  infective  origin.  They  thus  seek 
advice  to  sterilise  a  corn  or  to  remove 
its  roots.  Unless  told,  they  are  unlikely 
to  alter  posture  or  change  ill-fitting  shoes 
where  appropriate.  The  wearing  of  pro- 
tective foot-wear  before  visiting  swim- 
ming baths  should  also  be  recommended. 

Just  like  tooth-ache,  many  of  us 
become  aware  of  the  importance  of 
adequate  preventative  measures  with 
respect  to  foot-care  too  late.  The 
aetiology  and/or  the  modes  of  trans- 
mission of  all  the  conditions  discussed 
are  sufficiently  well-understood  to  enable 
the  institution  of  effective  methods.  The 
potential  for  the  pharmacist  to  act  as  a 
health  educator  in  this  area  is  real  and 
should  be  maximised. 
■  A  lis't  of  references  numbered  in  the 
text  is  available  on  direct  request  from 
the  author. 


warts  are  an  unacceptable  personal 
embarrassment. 

Dermal  offer  Sa'lactol,  which  they 
say  is  the  most  widely  prescribed  wart 
preparation  in  the  UK,  and  their  more 
recent  introduction,  Glutarol,  con- 
taining 10  per  cent  glutaraldehyde 
acting   directly   on    the   wart  virus. 

Posalfilin  ointment,  manufactured 
by  Norg'ine,  is  said  to  hold  a  pack- 
sales  share  of  approximately  30  per 
cent.  Norgine  will  continue  to  promote 
it  through  their  sales  force  to  general 
practitioners  and  retail  pharmacists 
and  through  patient  information  leaf- 
lets. 


Increase  OTC  sales 


Despite  the  name,  anyone  can  suffer 
from  athlete's  foot.  Independent  re- 
search, Janssen  Medical  say,  indicates 
that  there  are  approximately  four  mil- 
lion cases  a  year  of  which  about  a 
quarter  visit  the  doctor,  the  rest  treat- 
ing   themselves    with    OTC  products. 
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We  give  you 
local  service 
nationally 

Cash  Register  Associates 


FINGERTIP  SERVICE 

If  the  task  of  choosing  the  right  cash  register  for  your 
independent  needs  seems  a  problem  then  ask  CASH  REG  AS 
for  their  professional  advice.  There  are  over  40  sales/service 
centres  within  the  U.K.  offering  an  even  more  comprehensive 
service  than  ever  before.  Our  expert  experience  will  help 
you  to  select  the  right  machine  with  the  knowledge  that  our 
back  up  service  is  ready  to  help  you  at  any  time.  Call  us  for 
the  address  of  your  nearest  CASH  R EGAS  dealer. 


eS5 


A  Nationwide  Service  awaits  you  when 
you  choose  a  cash  register  from  a 
CASHREGAS  dealer.  Call  in  and  see  our 
latest  range  of  heavy  duty  electronic 
Cash  Registers  which  are  tailor-made  to 
cope  with  the  ever  increasing  demands 
of  today's  trade. 

Reliability  and  Service  go  hand  in  hand 
to  give  you  a  second  to  none  choice. 


CR5HREGR5 


130   Wellingborough    Road,  Northampton. 
Tel:  (0604)  35906 


Retailing 

A  Guide  for  Managers 
and  Accountants 


Centenan 

1880-1980 


NORMAN  A.  HIGHTON  and  DAVID  L.  CH1LC0TT 

Retailing:  Management  Controls  and  Performance  Improve- 
ment is  a  book  for  retail  proprietors,  their  buyers  and  managers, 
their  auditors  and  professional  advisers.  Commissioned  as  the 
fourth  in  the  Institute's  "Industry  Accounting  and  Auditing  Guide" 
series,  the  book  aims  to  provide  practical  guidance  to  members  of 
the  retail  trade  and  the  accounting  profession. 
The  authors  have  a  wide  experience  of  retailing  — Norman  Highton 
is  a  management  consultant  who  has  spent  30  years  in  the  trade, 
and  David  Chilcott  is  a  professional  accountant  with  a  variety  of 
retail  clients.  They  describe  the  pitfalls  which  await  the  unwary 
operator  and  show  him  how  to  avoid  them  in  readable,  non- 
technical terms. 

240  pages  £14.95 

THE  INSTITUTE  OF  CHARTERED  ACCOUNTANTS  IN  ENGLAND  AND  WALES 


To:  The  Publications  Department.  The  Institute  of 
Chartered  Accountants  in  England  and  Wales.  RO.  Box  433, 
Moorgate  Place.  London  EC2P  2BJ. 

Please  send  me  copy(ies)  Retailing  (4005)  by 

Highton/Chilcott  @  £14.95  per  copy.  I  enclose  a  cheque  for  £. 
payable  to  Chartac. 

Name  

Address  !  


A  Natural  for 
Hard  Skin 


Hard  skin  and  stains  are  unsightly  features 
on  any  hand  or  foot.  A  perpetual  problem  to 
people  from  all  walks  of  life. 

Coral  pumice  stone,  available  in  three 
attractive  bathroom  colours  as  well  as  the 
traditional  natural  grey,  will  smooth  away 
your  customers  problems. 

The  Unique  packaging 
and  the  competitive  price 
of  52p  RRP  makes  Coral 
the  natural  choice  for  you 
and  your  customers. 


pumice  stone 

by 


A  product  from  Avoca  Pharmaceutical  Products  Ltd. 
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FOOT  CARE 


Over  48  per  cent  were  recommended 
the  preparation  by  the  pharmacist,  27 
per  cent  by  a  relative  or  friend  and 
only  4  per  cent  as  a  result  of  Press 
advertising. 

In  'recent  years,  the  manufacturers 
agree,  the  prescription  market  for  ath- 
lete's foot  has  remained  static  but  this 
has  been  compensated  by  OTC  sales. 
Farley  Health  Products  estimate  the 
preparation  market  for  athlete's  foot 
to  be  worth  £1.2m  at  RSP  and  grow- 
ing. This  increase  in  athlete's  foot  they 
believe  is  due  in  part  to  the  growing 
popularity  of  sport  and  leisure  activi- 
ties. 

Among  the  products  on  the  market 
are  the  following: 

Brentan  is  claimed  to  treat  both  der- 
matophytes and  bacterial  overgrowths. 
Display  units  are  available  and  adver- 
tising support  includes  spots  on  in- 
dependent radio  during  August  and 
a  three-month  poster  campaign  on 
London  Underground  trains  starting 
August  1.  A  12  for  10  bonus  is  cur- 
rently available 

Mycil  marketing  and  distribution  was 
taken  over  by  Farley  Health  Products 
earlier  this  year  and  the  product  will 
shortly  appear  with  the  FHP  logo. 
Available  in  both  ointment  (30g,  tube) 
and  powder  form  (55  sprinkler  tin), 
Mycil  contains  chlorophenesin.  An  ad- 
vertising campaign  is  currently  running 
in  the  specialist  sports  Press  and  will 
continue  through  to  December. 
Phytocil  makers,  Radiol  Chemicals, 
claim  that  clinical  trials  conducted  by 
Life  Science  Research  into  the  efficacy 
of  anti-Tinea  creams,  showed  Phy- 
tocil to  be  more  effective  than  two 
other  leading  anti-Tinea  creams  con- 
taining tolnaftate  and  chlorophenesin. 
Both  Phytocil  cream  and  powder  are 
currently  available  on  12  for  10  bonus. 
Tinaderm:  Kirby-Warrick  say  that 
pharmacist  support  has  grown  in  re- 
cent years  and  believe  their  policy  of 
pharmacy-only  has  helped  develop  a 
professional  image  for  the  range.  Sales, 
the  greater  part  of  which  are  OTC, 
have  grown  and  the  company  estim- 
ates Tinaderm  is  now  the  second 
leading  product  in  the  market.  A 
bonus,  which  ends  August  22,  is  cur- 
rently available  on  the  range  with  dis- 
counts of  up  to  20  per  cent  on  the 
cream  and  powder  and  a  slightly 
higher  discount  on  Tinaderm  solution. 


Scholl  optimism 


If  there's  trouble  afoot  in  the  economy, 
it  shows  no  sign  of  affecting  the  foot 
care  business.  Scholl  believe  that  in  a 


recession  consumer  demand  for  their 
products  rises  to  the  benefit  of  retail 
pharmacies. 

Nine  out  of  ten  people,  say  Scholl, 
suffer  from  foot  /problems  and  for  the 
majority  a  pharmacy  is  the  outlet  to 
turn  to  for  "problem-solution"  type 
products. 

Scholl  produce  over  150  items  for 
leg  and  foot  health  and  over  the 
years,  they  note,  there  has  been  a  sig- 
nificant change  in  buying  patterns. 
From  a  summer-biased  business  it  has 
become  a  year  round  market. 

In  the  latter  half  of  this  year,  most 
of  the  company's  promotional  spend1 — 
'totalling  in  excess  of  £1  million — is  still 
to  come  and  Scholl  are  expecting 
record  sales  levels  for  creme  footbath, 
rough  skin  remover  cream  and  ingrown 
toenail  treatment.  Throughout  August 
and  September,  they  say,  there  will  be 
heavy  advertising  in  the  women's  Press 
and  national  newspapers.  Further 
growth  opportunities  are  also  expected 
for  Air  Pillo  Insoles  which  will  be  on 
television  in  the  Granada  area  for  four 
weeks  in  August.  Special  promotion 
packs  are  available  nationally. 

Scholl  deodorizers  they  say  continue 


Dispensing  doctors 


I  must  refute  a  slur  cast  upon  rural 
doctors  by  your  correspondents  July 
26  pi 44.  The  only  rural  dispensing 
doctor  that  I  know  well — and  I  aim 
sure  that  he  is  not  exceptional — 
prescribes  mainly  generics,  where 
possible.  He  refuses  samples  from  reps 
on  the  grounds  that  once  prescribed 
they  must  be  kept  in  stock.  Also  he 
restricts  his  stock  to  the  fewest 
variations  in  dose /strength  compatible 
with  his  prescribing  habits  and  patient 
requirements.  Even  so  he  sympathises 
with  pharmacists  on  stock-holding 
and  cash  tied  up. 

Doctor  dispensing  could  have 
formidable  possible  effects  on  drug 
companies'  sales.  They  are  the  people 
who  should  be  worried. 

One  point  he  does  make  is  that  a 
firm  he  hears  so  much  of — Unichem — 
does  not  supply  dispensing  doctors, 
restricting  his  sources  of  supply.  If 
pharmacists  are  really  worried  by 
doctor  dispensing  they  should  not  deal 
with  Wholesalers  who  supply  the 
opposition. 
W.  E.  Small 
Gowes,  IoW 


to  increase  their  brandshare  with  the 
introduction  this  year  of  new  display 
outers.  Thermal  insoles  will  be  sup- 
ported this  Christmas  with  a  promo- 
tional spend  of  £300,000,  including 
television  advertising. 

The  advertising  campaign  for  Scholl 
sandals  is  described  by  the  company  as- 
being  successful  in  developing  an 
awareness  of  the  fashion  aspect,  mak- 
ing them  a  very  profitable  line  to  carry. 

Selling  and  dispensing  elastic  hosiery 
is,  they  say,  another  highly-profitable 
long-term  segment  of  business  for  the 
retail  pharmacy.  Scholl  argue  that  once 
a  patient  gets  used  to  elastic  hosiery, 
she  is  likely  to  remain  a  customer  for 
life.  Over  six  million  people  in  the  UK 
suffer  with  varicose  veins  and  Scholl's 
range  of  Nylastik,  Soft  Grip  and  Super- 
lastik  stockings  cover  over  95  per  cent 
of  all  prescription  requirements  in 
varicose  conditions. 

Scholl  claim  that  there  has  been  an 
increase  in  hosiery  prescriptions  for 
the  past  three  years,  a  trend  they  say 
that  will  continue  as  NHS  expenditure 
cut-backs  make  it  more  difficult  to  get 
surgical  treatment  for  vein  condi- 
tions. ■ 


Have  you  had  any  complaints  regarding 
the  practice  adopted  by  some 
manufacturers,  who  notify  price 
increases  and  apply  them  to  orders 
taken,  but  not  dispatched,  before  the 
date  of  notification? 

The  quantity  of  goods  which  any 
retailer  orders  depends  a  great  deal 
on  the  price  which  he  believes  he  is 
paying.  It  is  dishonest  to  ask  a 
representative  to  accept  an  order  at 
one  price,  and  then  supply  at  a  higher 
price.  It  also  requires  a  great  deal 
of  extra  work  to  have  to  recalculate 
retail  prices  on  receipt  of  the  Invoice, 
instead  of  being  able  to  decide  these 
at  the  time  of  placing  the  order. 

If  this  practice  is  allowed  to 
continue  it  can  only  result  in  financial 
losses  to  the  retailer. 
Roger  L.  Hart 
Cowley,  Oxford 


Onomatopoeia 


Perhaps  the  young  lady  typist  from 
one  of  my  wholesalers  had  a  good 
idea  when  she  typed  "Hippy  Scrub." 
W.  S.  Prosser 
Porlock,  Somerset 


LETTERS     Dishonest  pricing 
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POINT-OF-SALE 


New  AV  system  will 
promote  products 
and  pharmacy  

Fifty  retail  pharmacies — plus  50  more  to  act  as 
controls — are  to  be  recruited  for  the  trial  of  an 
audio-visual  system  with  both  professional  and 
commercial  applications,  sited  at  point-of-sale. 


Already  the  system  has  been  received 
enthusiastically  'by  members  of  the 
National  Pharmaceutical  Association 
Board,  some  of  whom,  it  is  understood, 
are  anxious  to  take  ipart  in  the  trial 
themselves.  Suppliers  of  the  system 
are  European  Marketing  Consultants 
Ltd. 

Described  as  a  "customer 
communication  concept  for  the 
independent  chemist",  the  system  is 
based  on  two  elements — a  printed 
leaflet,  to  be  handed  to  customers  and 
a  television-like  AV  unit. 

The  leaflet  will  provide 
"commonsense  information  for 
customers  about  their  family's  health 
and  typical,  topical,  health  problems." 
In  addition  there  will  be  product 
information  relating  to  new  products 
and  special  buys.  EMC  say  the  audio- 
visual system  will  provide  additional 
advice  and  information  on  products. 


Objectives 


There  are  two  main  objectives.  (1)  To 
stress  the  function  of  the  chemist  in 
the  community  as  the  first  source 
of  advice  on  health  and  medical 
matters.  (2)  To  remind  customers 
waiting  for  their  prescriptions  to  be 
dispensed  of  further  products  that  they 
can  buy  from  their  chemist  rather  than 
other  retailers.  (3)  To  provide  advice 
on  general  health  problems  by  means 
of  short  programmes,  each  dealing 
with  a  specific  problem  and  its  solution. 

The  system  will  be  free  to  selected 
retail  pharmacists  though  a  returnable 
deposit  of  £100  will  be  asked  for  to 
cover  the  loan  of  the  pharmacy 
programmes  for  patient  education. 

The  "key"  programme,  supplied 
free  each  month,  will  tie-in  with  the 
health  advice  leaflet  in  which  products 
sponsoring  the  whole  scheme  will  be 
featured  on  a  simple  reminder  shopping 


list.  The  AV  programme  will  also  have 
a  section  in  which  products  sponsoring 
the  system  will  be  featured  briefly. 
The  "shopping  list"  reminder  section 
will  show  a  series  of  product  categories 
followed  by  a  photograph  of  the  brand. 
For  example:  "Don't  forget  toothpaste" 
might  be  followed  by  a  photograph  of 
a  tube  of  Macleans. 

Competition 

Another  dement  of  the  leaflet  and 
the  AV  programme  will  be  a  simple 
competition  relating  to  products 
sponsoring  the  system.  The  competition 
will  'have  objectives  paralleling  those 
of  the  concept  itself — (1)  to  make 
housewives  and  others  aware  of  the 
chemist's  role  in  community  and  his 
ability  to  offer  advice;  his  skills  and 
his  training;  (2)  to  increase  awareness 
and  consequent  additional  purchase 
of  the  sponsoring  brands;  (3)  based 
on  awareness  of  the  information  in 
the  programme  relating  to  health  and 
sponsored  brands,  trying  to  prompt 
purchases,  particularly  of  medicines, 
at  the  chemist's  rather  than  in  the 
supermarket. 

Filling  in  some  of  the  details  for 
C&D,  EMC's  Mr  Peter  Woolsey  said 
he  hoped  the  system  would  help  the 
public  to  realise  the  service  they  were 
getting  from  their  pharmacy.  He  has 
complete  control  over  the  whole  scheme 
and  is  keen  to  see  the  commercial 
products  promoted  being  those  which 
sell  exclusively  through  pharmacies — 
provided  of  course,  that  the  appropriate 
manufacturers  respond  positively. 

The  trial  is  intended  to  establish 
the  medium  as  cost-effective  for  sales 
promotion  and  launch  of  new  brands. 
Preliminary  trials  in  supermarket, 
variety  store  and  cash-and-carry 
situations,  have  already  proved  its 
value  in  other  types  of  outlet. 


Stand-mounted  AV  unit  in  a  pharmacy 
context 

Beec'hams,  for  example,  are  said  to 
have  been  impressed  by  the  dramatic 
impact  on  Dri  Magic  sales  through 
one  group,  tout  Mr  Woolsey  is 
concerned  that  the  medium  should 
be  used  intelligently,  recognising  its 
effect  on  impulse  purchases. 

The  'hardware  is  based  on  an 
American  system  which  has  been 
adapted  by  Mr  Woolsey's  company  to 
operate  by  an  ultra  sonic  switch.  He 
also  controls  the  production  unit  for 
making  the  cartridges,  having  so  far 
produced  over  120  programmes — 'apart 
from  the  ready-made  programmes 
available  from  the  United  States. 
Among  the  latter  are  some  400  medical 
topics,  including  postgraduate  training 
programmes,  and  among  the  pharmacy 
series  are:  "Understanding 
antibiotics",  "Danger  of  mixing  alcohol 
and  drugs",  "Managing  high  blood 
pressure  with  drugs",  "Nitroglycerine 
— its  proper  use"  and  "What  is  your 
patient  medication  profile?";  a  further 
three  relate  to  the  application  of  ear, 
eye  and  nose  drops. 

Special  programmes  can  be 
produced  for  store  groups.  One 
Northern  group  which  offered  free 
tights  with  a  branded  shampoo,  soon 
sold  out  of  the  shampoo  and  the 
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The  photographs  at  right  are  taken 
from  the  screen  and  show  frames  from 
the  antibiotics,  ear  drops,  nitroglycerine 
and  pregnancy  programmes 

store  received  a  good  image.  This  also 
proved  a  helpful  way  for  manufacturers 
to  win  store  loyalty. 

Mr  Woolsey  believes  that 
independent  chemists  will  respond 
positively  an  the  long  term  once  they 
realise  that  they  can  increase  turnover 
and  hold  customers  in  the  shop  at  no 
additional  cost  to  themselves.  By 
increasing  turnover  in  this  way,  he 
suggests,  the  system  should  encourage 
manufacturers  to  divert  some  of  their 
advertising  budget  into  the  chemist 
from  the  supermarket.  This  change  of 
emphasis  is  most  likely  to  come  from 
the  second-  and  third-position  brand 
leaders  who  find  they  are  unable  to 
outspend  the  number  one,  he  feds. 

Concurrently  with  the  UK  launch 
the  system  is  moving  into  pharmacies 
in  France  and  Holland. 

Asked  about  customer  reaction  he 
pointed  out  that  it  was  always  possible 
to  walk  away  from  the  unit.  However, 
the  pharmacy  needed  to  be  reasonably 
large  and  should  ideally  have  seats 
for  customers  such  as  pregnant  women 
sited  near  the  unit.  Two  or  three 
chemists  have  already  been  enthusiastic 
during  pilot  trials — and  have  been 
reluctant  to  release  the  units  at  the 
end.  Mr  Woolsey  will  be  hoping  that 
a  similar  response  extends  from  the 


1 

full  trial  and  onward  to  the  1 ,000  to 
2,000  pharmacies  he  hopes  Will  be 
participating  in  the  long  term. 

The  cost  to  the  manufacturer  will 
be  £1  per  week  for  every  product, 
per  chemist,  the  price  covering  listing 
in  the  reminder  shopping  list,  and  a 
spot  on  the  AV  listing. 

Pharmacists  who  wish  to  participate 
in  the  scheme  should  contact  Mr  Peter 
Woolsey,  European  Marketing 
Consultants,  1  Ferry  Road,  Bray,  Berks 


(telephone  Maidenhead  (0628)  34535). 
Manufacturers  are  also  invited  to  seek 
further  information.  Those  selected 
for  the  trial  will  be  asked  to 
recommend  another  "control" 
pharmacy  of  similar  size  and  character, 
ideally  belonging  to  the  same 
voluntary  group  (if  applicable)  so  that 
sales  patterns  can  be  compared.  The 
control  volunteers  Will  be  given  first 
option  to  participate  as  the  scheme  is 
extended.  ■ 


Snap  Secure* 

Tamper  Evident  Packaging 
from  Wragby  Plastics 

Manufactured  in  polypropylene  with  a  polyethylene 
moulded  lid,  snap  secure  is  a  new  tamper-evident 
drug  packaging  container  from  Wragby  Plastics. 
Particularly  suited  to  the  pharmaceutical  industry 
it  is  being  launched  in  six  popular  sizes  from 
approximately  20ml  to  590ml  with  further  options 
promised  in  the  near  future. 
Incorporating  a  'snapped'  tight  cap  the  integral 
tear  off  strip  provides  an  immediate  visual  Check 
on  any  attempt  to  open  the  container  and 
ensures  security  in  transit.  Ideal  for  drugs,  pills, 
pastes  and  powders  the  cap  functions  as  a 
normal  snap  closure  once  the  tear  strip  has 
been  removed. 


Ms 


Fully  tested  to 
BS.1679/4. 
Food  and  drug 
act  approved 
and  meets  EEC 
directive. 


Wragby  Plastics  Limited  , 

Wragby  Plastics  Ltd.,  Wragby,  Lincoln. 
Tel:  Wragby  (06734)  603. 

Wragby  Plastics  Limited  reserve  trie  right 

to  alter  specification  without  notice.  ' ;, \], . '      !■.  '■■ 

*Snap Secure  \;':<V''W', 

A  division  of  Wragby  Plastics  Ltd.  ■  '! ■•  ,       t  ',';>■■  ; 
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COUNCIL  REPORT 


Pharmaceutical  Society  of  Northern  Ireland 


Training  of 
students  in 
hospitals 

Student  practical  training  in  hospitals 
was  discussed  by  the  Council  of  the 
Pharmaceutical  Society  of  Northern 
Ireland  at  its  July  meeting. 

A  letter  from  the  Department  of 
Health  and  Social  Services  was  read 
in  reply  to  Council's  request  that  the 
advertisements  for  vacancies  in  hospital 
pharmacy  departments  for  students 
wishing  to  undergo  practical  training 
be  inserted  some  months  earlier  than 
under  the  present  system. 

The  letter  stated  that  the  area 
pharmaceutical  officers  had  discussed 
the  change  in  the  past  because  their 
dealing  with  students  prior  to  practical 
training  had,  in  some  cases,  been  very 
unsatisfactory.  However,  the  officers 
had  agreed  to  seek  the  approval  of 
their  Boards  for  the  introduction  of 
a  scheme  to  issue  a  joint  advertisement 
for  posts  for  practical  training. 

Mr  O'Rourke  said  the  directors  of 
Northern  Pharmacies  Ltd  had 
encountered  difficulty  over  the 
employment  of  students  for  practical 
training.  The  positions  were  usually 
offered  at  least  six  months  in  advance, 
but  scarcely  a  year  passed  without  at 
least  one  applicant  accepting  an  offer 
and  then  three  or  four  months  later 
deciding  to  take  employment 
somewhere  else.  At  the  moment  the 
company  had  a  vacancy  for  a  student 
commencing  August  1,  1980. 


Financial  boost 


Reports  from  the  Finance  and  House 
Committee  and  from  the  Ethical  and 
Law  Committee  were  adopted. 
Presenting  the  former  Mr  Napier  said 
a  donation  from  Northern  Pharmacies 
Ltd  had  greatly  improved  the  Society's 
financial  position  and  the  committee 
recommended  the  purchase  of  certain 
office  equipment. 

In  last  year's  accounts  the  auditors 
had  drawn  attention  to  the  fact  that 
no  amount  had  been  written  off  the 
University  Street  property,  contrary 
to  standard  accounting  practice.  The 
committee  therefore  recommended  that 
a  percentage  depreciation  be  written 
off  the  property  for  the  year  ending 
My  31,  1980. 


Attention  was  drawn  to  the  fact  that 
the  subcommittee  dealing  with  post- 
qualification  education  and  training 
had  already  made  arrangement  for 
the  course  of  four  lectures  to  be  held 
toward  the  end  of  1980.  Any 
suggestions  about  subjects  for  the 
course  of  lectures  to  be  held  early  in 
1980  would  be  welcomed  by  the 
subcommittee.  Miss  Wa'tson  said  she 
found  it  difficult  to  travel  to  Belfast 
during  the  mohth  -of  January  when 
conditions  were  usually  extremely 
difficult.  Other  members  suggested  that 
the  course  should  not  commence  until 
February  and  that  only  six  lectures 
should  be  included.  After  discussion 
it  was  agreed  to  ask  the  Education 
Committee  to  submit  its 
recommendations  and  a  meeting  of  the 
committee  was  arranged  for  August  21. 

At  the  start  of  the  meeting  the  vice- 
president,  Miss  M.  J.  Wa'tson, 
congratulated  Mrs  O'Rourke  on  her 
recovery  after  a  recent  operation  and 
wished  her  complete  restoration  to  full 
health. 

Applications  for  registration  as 
student  were  approved  for  Pamela 
Helen  Irwin,  11a  Rona  Gardens, 
Ballykeel  11,  Ballymena  co  Antrim  and 
Helen  Frances  Synthia  May  Wilson, 
26  Glendale  Avenue  South, 
Newto'wnbreda,  Belfast  BT8  4LG. 

Grant  reduction 
means  CPA  change 

Mr  Kerr  submitted  a  written  report  on 
the  meeting  of  the  executive  committee 
of  the  Commonwealth  Pharmaceutical 
Association,  held  in  London  during 
June.  He  said  the  Commonwealth 
Foundation  had  had  to  reduce  the 
amount  of  the  grant  to  each  of  its 
associations.  In  consequence  a  change 
would  have  to  be  made  in  the  CPA 
construction  which  called  for  the 
holding  of  a  certain  number  of  meetings 
of  the  council  and  the  executive 
committee  between  the  conferences 
held  every  fifth  year.  The  immediate 
result  had  been  the  cancellation  of 
the  council  meetings  to  have  been  held 
in  Calgary  in  May  1980,  and  instead 
the  holding  of  the  emergency  meeting 
of  the  executive  committee  in  London. 
As  a  result  of  the  discussions  the 
committee  had  felt  that:  — 
1 .  The  CPA  had  made  a  very 
successful  start  in  improving  the 
pharmaceutical  service  in  the 
Commonwealth  countries  and  every 
effort  should  be  made  to  continue  its 
work.  Without  adequate  funds  the 


progress  would  of  necessity  slow  down. 

2.  Since  it  would  be  practically 
impossible  to  hold  full  council  meetings 
the  activity  at  regional  level  should 

be  intensified.  The  conference  every 
fifth  year  should  be  retained  with  the 
council  and  executive  committee 
meetings  concentrated  into  the 
conference  period.  The  administration 
of  the  association  would  become  more 
dependent  upon  the  individual  efforts 
of  the  representatives  of  the  member 
countries,  the  executive  and  the  central 
secretariat. 

3.  Membership  should  continue  to  be 
available  to  all  Commonwealth 
countries,  including  those  granted 
independence.  Personal  membership 
should  be  encouraged  and  such 
members  should  be  kept  inf  ormed  of 
the  Association's  activities  as  far  as 
finances  allowed. 

4.  All  member  countries  should  be 
asked  /to  review  their  membership 
subscriptions  over  the  past  five  years 
and  to  make  such  an  increase  as  would 
provide  for  current  inflation.  Attention 
was  drawn  to  the  amounts  used  to 
support  the  International 
Pharmaceutical  Federation  and  it  was 
suggested  that  such  amounts  should 

be  used  as  guidelines.  Personal 
membership  subscriptions  would  remain 
at  £1  per  annum  and  regional 
representatives  were  asked  to  consider 
any  sources  of  finance  available  to 
them  to  support  regional  activities. 

5.  Communication  was  the  life  line 
of  the  Association  and  it  was 
recommended  that  each  member 
country  be  asked  to  send  a  report 
(even  a  nil  report)  to  the  central 
secretariat,  with  a  copy  of  their 
regional  representative,  every  six 
months.  In  addition  each  regional 
representative  was  to  send  a  report 
every  six  months. 

6.  The  Association  should  seek  a  closer 
working  relationship  with  the  WHO 
and  FIP. 


Next  conference 


The  next  conference  would  be  held 
in  Trinidad  in  February  1982  and  the 
theme  would  be  "Pharmacy  in  the 
Third  World".  The  regional 
representatives  of  Asia,  Africa  and  the 
Americas  were  to  research  the 
conditions  prevailing  and  present  their 
findings  in  discussion  papers.  As  each 
conference  has  to  be  self-supporting, 
member  countries  may  have  to  bear  a 
part  of  the  cost  of  sending  their 
representatives  to  the  council  meeting 
held  prior  to  the  conference. 
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No.  1  Choice 


No.  1  choice  for  millions  of  rheumatic  sufferers 
Widely  used  by  Physiotherapists 


f)«MTIC  PAIN 
FIMOSW 

in  umuM 
♦sacs  n»«s 

Ml  5«»IM 


RHEUMATIC  M 
fl»80SITIS 
LUHJBAGO 
SCIATICA 
ALL  MUSCULAR 
ACHtS  PAINS 
ADO  STRAWS 


Supplied  to  the  British  Teams  at  the  1980 
Olympic  Games 


The  Mentholatum  Co.  Ltd., 
Twyford,  Berkshire. 


BUSINESS  NEWS 


Wilkinson  Match  back 
takeover  bid  from  US 


Shares  of  Wilkinson  Match  were 
suspended  this  week  as  the  US  steel 
based  company,  Allegheny  Ludlum, 
came  nearer  to  completing  its  proposed 
£27  million  offer  for  'the  55.6  per  cent 
of  Wilkinson  that  they  do  not  already 
own. 

The  shares  were  suspended  at  160p 
which  values  Wilkinson  on  t'he  market 
at  nearly  £46m,  but  in  the  12  months 
to  March  31  1980  the  company's 
pre-tax  profits  fell  from  £19m  to 
£14. lm,  largely  due  to  a  poor 
performance  by  the  personal  products 
division. 

■  As  C&D  went  to  Press  the  Board  of 
Wilkinson  supported  an  increased  bid 
which  took  the  share  price  offered  up 
to  187p  from  the  earlier  offer  of  168p. 
The  shares  re-entered  the  market  at 
186p  but  have  settled  at  180p.  No 
policy  changes  have  been  announced.  ■ 


LRC  improve 


An  improved  second  half  lifted  the 
performance  of  LRC  International  to 
give  them  increased  pre-tax  profits  for 
the  year  end  March  31,  1980,  of 
£6.21  million,  against  £5.88m  in  1979. 
Turnover  rose  from  £98. 91m  to 
£113.77m. 

The  executive  committee  installed 
at  the  beginning  of  the  year  have 
embarked  upon  a  rationalisation 
programme  and  the  future  should 


reveal  the  slimming  down  of  the 
group's  activities,  including  the  sale 
of  some  of  their  less  well-known  lines 
and  the  disposal  of  under -utilised 
properties. 


Moving  chemicals 


Revised  proposals  for  extending  and 
updating  existing  legislation  for 
conveying  dangerous  substances  by 
road  are  described  in  a  consultative 
document  published  by  the  Health  and 
Safety  Commission  recently. 

Although  now  restricted  to  road 
tankers  and  tank  containers,  many  of 
the  principles  of  control  proposed  in 
the  Commission's  earlier  consultative 
document  have  been  retained — some 
in  modified  form — for  the  new  draft 
regulations  on  this  subject.  Comments 
on  the  document — Proposals  for  the 
Dangerous  Substances  (Conveyance  by 
Road  in  Road  Tankers  and  Tank 
Containers)  Regulations  1980  (HMSO, 
£3.00) — are  invited  by  the  Commision 
before  August  31  1980.  ■ 


Final  commissioning  of  new  packaging 
facilities  has  been  completed  at 
Unipack  Ltd's  Walkden  plant  and  their 
Essex  headquarters  at  Billericay. 
Latest  to  go  into  operation  is  this 
bottle  filling,  labelling  and  coding  line, 
operating  in  air  conditioned,  humidity 
controlled  isolation  cubicles. 


Drug  industry  has 
'had  its  heyday' 

While  the  outlook  for  pharmaceuticals 
in  the  UK  is  "not  black  by  any  means" 
the  industry  is  warned  in  the  latest 
ICC  report  on  pharmaceutical 
manufacturers  that  it  "may  well  have 
had  its  heyday". 

Product  launches  have  slowed  down 
as  a  result  of  increased  research  costs 
and  regulatory  control  and  "since  a 
lot  of  illnesses  today  are  either  curable 
or  controllable,  there  is  less  scope 
for  new  areas  of  research",  they  say. 

Stronger  sterling  is  also  blamed 
for  a  fall  in  growth  over  the  past  three 
years  and  this  is  reflected  in  t'he  profit 
figures  of  the  reported  companies. 
Sales,  which  rose  by  22.8  per  cent  in 
the  first  half  of  the  period,  increased 
by  only  13.7  per  cent  in  the  second 
half,  and  total  profits — which  have 
risen  by  45.9 — show  a  rise  of  only 
19  per  cent  in  the  past  two  years. 

The  average  profit  margin,  however, 
rose  from  1 0  per  cent  to  1 2.4  per  cent 
and  the  average  return  on  capital 
increased  from  1 8.5  per  cent  to  25.5 
per  cent.  Napp  Laboratories,  Smith, 
Kline  &  French,  Armour 
Pharmaceutical,  Pharmacia  (GB)  and 
Nicholas  Products  also  managed  to 
achieve  annual  sales  growth  rate 
exceeding  40  per  cent. 

This  eighth  edition  of  the  report 
covers  99  companies  divided  into  five 
sectors,  but  curiously  for  a  survey 
of  pharmaceutical  manufacturers, 
Ayerton  Saunders,  Thomas  Christy, 
H.  E.  Daniel  and  E.  H.  Butler,  amongst 
others,  are  included  in  those  reported 
and  Glaxo,  for  example,  are  listed 
merely  as  a  company  with 
"pharmaceutical  interests". 

"ICC  Business  Ratio  Report  on 
Pharmaceutical  Manufacturers"  costs 
£80  and  is  available  from  ICC  at  81, 
City  Road,  London  EC1Y  1BD.  ■ 


Export  surplus 


The  pharmaceutical  industry's  surplus 
of  exports  over  imports  rose  by  neatly 
30  per  cent  to  £260.9  million  in  the  first 
six  months  of  1980,  compared  with 
£201 .3m  in  the  first  half  of  1979 
according  to  provisional  figures  released 
by  the  Association  of  the  British 
Pharmaceutical  Industry. 

While  exports  rose  by  nearly  20 
per  cent  to  £370.8m  (£309.3m),  imports 
increased  by  only  1.8  per  cent  to 
£1 09.9m  (£1 08.0m). 

Commenting  on  the  figures  an 
ABPI  spokesman  says :  "The  sustained 
increase  in  the  export  performance 
throughout  the  first  half  of  1980  is 
particularly  encouraging  in  view  of  the 
continued  strength  of  the  pound".  ■ 
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Wyeth  re-organise 


Following  his  appointment  as 
marketing  diredtor  of  Wyeth 
Laboratories  at  the  end  of  1979,  Mr 
David  Oration  has  re-organised  the 
marketing  team  after  carrying  out  an 
"in-depth  investigation  of  the 
company's  marketing  function". 

In  the  ethical  division,  Mr  T.  L. 
Jones,  previously  market  planning 
manager,  has  'taken  up  'the  new  position 
of  group  product  manager.  Reporting 
to  him  will  be  three  product  managers: 
Mrs  M.  Hay,  OTCs,  Mr  R.  Brindle, 
benzodiazepines  and  Mr  D.  Keen, 
analgesics. 

In  nutritionals,  Mr  H.  Vosper, 
previously  sales  promotions  manager, 
has  been  appointed  group  product 
manager,  with  Mrs  H.  Adams,  products 
development  manager,  and  Mr  I. 
Lonhrigg,  sales  manager. 

Other  appointments  include  Mr 
D.  Clark  as  training  manager  and 
Mr  F.  A.  Patterson,  who  retains  his 
role  as  associate  director  of  post- 
graduate studies,  'but  also  takes  control 
of  public  relations.  Dr  Brian  Jackson, 
previously  financial  controller  joins  the 
board,  as  does  Mr  Jamie  McCaul  Who 
has  joined  as  director  of  human 
resources.  ■ 


Glass  imports 


More  than  20  Labour  MPs  have  called 
in  the  Government  to  take  action  to 
protect  the  'British  laboratory 
glassware  industry  against  subsidised 
imports  from  Eastern  Europe. 

In  a  Parliamentary  motion  they 
have  drawn  attention  to  the  order 
placed  by  the  University  of 
Strathclyde  for  laboratory  glassware 
from  East  Germany  and  have  urged 
the  Government  to  intervene,  stressing 
the  unfair  competition  from  eastern 
bloc  countries  "whose  prices  are  fixed 
to  obtain  the  business  and  the 
currency,  and  not  necessarily  related 
to  the  actual  production  costs".  ■ 


Briefly 


■  H.  L.  Jaccaz  &  Co  have  moved  to 
112  Upper  Shirley  Road,  Shirley 
Village,  Croydon,  Surrey  VR2  5HA. 
Telephone:  01-654  4454. 

■  Upjohn  Ltd's  second  quarter  sales 
were  the  highest  for  any  quarter  in 
the  company's  history.  Sales  for  the 
quarter  ended  June  30,  1980,  were 
$444. 8m,  up  15.9  per  cent  over  the 
1979  second  quarter.  Net  earnings 
for  the  quarter  increased  by  14.1  per 
cent  to  $45. 8m.  Foreign  sales  were 
$182. 9m,  up  18  per  cent  over  the 
year-earlier  quarter,  and  amounted 
to  41  per  cent  of  consolidated  sales. 


■  G.  D.  Searle  &  Co  Ltd  have  started 
work  on  a  £6m  biological  pilot  plant 
at  Lane  End  Road,  High  Wycombe. 

■  Boots  Ltd:  Work  has  started  on  the 
fitting  out  of  a  retail  store  in 
Eastbourne  town  centre.  It  will  take 
two  years  to  complete  and  cost  £1.2m. 

■  Block  Drug,  the  US  parent  of 
Stafford  Miller,  are  creating  a  manu- 
facturing subsidiary  for  oral  hygiene 
products — such  as  Sensodyne  toothpaste 
— in  Dungarven,  County  Waterford, 
Ireland.  At  full  production  they  will 
employ  130  staff. 

■  Delande  SA  have  purchased  through 
their  subsidiary,  Delande  Inc,  all 
outstanding  stock  of  the  Francis 
Denney  Corporation,  giving  them  full 
control.  Francis  Denney  say  they  will 
now  be  in  a  position  to  extend  their 
marketing  and  distribution  strategy 

in  the  US  and  internationally. 


APPOINTMENTS 


■  Rockware  Plastics  Ltd:  Mr  Alan 
Spicker  has  joined  as  sales  executive  for 
the  northern  counties. 

■  BAT  Industries  Ltd:  Sir  Jasper 
Hollom,  former  deputy  governor  of 
the  Bank  of  England,  is  appointed  as 
an  external  director. 

■  Scholl  (UK)  Ltd:  Mr  Michael  J. 
Green  has  been  appointed  finance 
director,  from  controller.  Mr  Ben  B.  A. 
Tomlin  is  now  director  and  general 
manager  of  the  footwear  division,  he 
was  previously  general  sales  manager, 
footwear.  Mr  Graham  S.  White  is  sales 
and  marketing  director  of  the  footcare 
division,  from  sales  and  marketing 
manager. 


COMING  EVENTS 


Thursday,  August  7 

Huddersfield  Chemists'  Association,  Commercial 
Hotel,  Church  Street,  Paddock,  Huddersfield,  at 
8  pm.  Quiz  evening  with  Mr  S.  Crowther  as 
question  master. 

Advance  Information 

Interphex  USA  80,  New  York  Coliseum,  from 
September  15-17.  A  conference  runs  every 
morning  at  the  Sheraton  Centre  Hotel  during 
the  exhibition.  Further  information  from  BPS 
Exhibitions  USA  Ltd.  37a  Tower  53,  159W  53rd 
Street,  New  York  10019. 

National  Conference  for  Information  Pharmacists, 

Royal  Holloway  College,  Egham,  Surrey,  from 
2  pm  on  September  25  to  1  pm  on  September 
26.  Applications  (£10)  to  Neil  McConachie, 
Principal  Pharmacist  (Information),  North  West 
Thames  RHA,  Signal  House,  Lyon  Road,  Harrow, 
Middlesex  HA1  2RL. 

Pharmaceutical  Croup  Meeting,  Royal  Society 
of  Health.  13  Grosvenor  Place,  London  SW1, 
on  September  25  at  7pm.  Detective  Chief 
Superintendent  J.  Hoddinott,  Drug  Squad,  New 
Scotland  Yard,  on  "Drugs  in  London". 
Applications  to  RSH  by  September  18. 
International  Federation  of  Societies  of  Cosmetic 
Chemists  Congress,  Venice  Lido,  Italy,  from 
September  23-26.  Further  information  from  Mrs 
M.  Fadini,  Organizing  Secretariat,  11th 
Piazza  Sant  'Ambrogio  16,  20123  Milan,  Italy. 


MARKET 
NEWS 


Senna:  steady  sales 


London,  July  29:  The  latest  crop  of 
Tinnevelly  senna  is  now  arriving  and 
available,  supplies  are  described  as 
"reasonable". 

Both  leaves  and  pods  are  in  fairly 
good  demand  from  Continental 
countries.  The  prices  have  so  far 
remained  steady,  apart  from  some 
grades  of  leaves,  and  little  change  is 
expected  before  September.  Alexandria 
pods  are  also  unchanged  with  the 
hand-picked  from  £2kg  upwards 
according  to  grade. 

Elsewhere  in  botanicals,  cascara, 
cherry  bark,  hydrastis,  sarsaparilla  and 
senega  were  marked  up  during  the  past 
week.  Lower  were  Canada  and 
copaiba  balsams,  kola  nuts  and 
liquorice  root.  Spot  menthol  was  down 
by  20p  kg  whether  of  Brazilian  or 
Chinese  origin. 

In  essential  oils  petitgrain  eased  a 
further  20p  kg  on  spot  and  by  85p  on 
a  cif  basis.  Also  lower  were  Chinese 
citronella,  clove  leaf,  Brazilian 
peppermint  and  Mysore  sandalwood. 
Sassafras  and  cinnamon  leaf  were 
slightly  dearer. 


Crude  drugs 

Balsams  (kg)  Canada:  Easier  at  £12.35  on 
the  spot,  shipment,  £12.20,  cif.  Copaiba:  £3.35 
spot,  £3.30,  cif.  Peru:  £9.90  spot;  £9.70  cif 
Tolu:  £6.15. 

Camphor:  Natural  powder  £9.65  kg  spot;  £7.85  kg, 
cif.  Synthetic  96%,  £1.82  spot;  £1.24,  cif. 
Cascara:  £1,550  metric  ton  spot;  £1,525,  cif. 
Cherry  bark:  Spot  £1,175  metric  ton;  shipment 
£1.165,  cif. 

Cochineal:  fkg)  Tenerife  black  brilliant  nominal. 

Peru  silver  grey  no  spot;  £24.55,  cif. 

Gentian  root:  £2,290  metric  ton  spot;  £2,230,  cif 

Hydrastis:  Spot  £29.60;  £29.25,  cif. 

Kola  nuts:  £440  metric  ton  spot;  £410,  cif. 

Liquorice  root:  Root,  no  spot;  £490,  cif.  nominal 

Block  juice  £1,400  metric  ton  spot;  Spray-dried 

£1,550. 

Menthol:  (kg)  Brazilian  £4.55  spot;  £4.40  cif 
Chinese  £4.65  spot;  £4.40,  cif. 
Sarsaparilla:  lamaican  £2,660  metric  ton  spot 
£2,625,  cif. 

Senega:  Canadian  £9.95  kg  spot;  £9.45,  cif. 
Senna  (kg)  spot  Alexandria  pods  hand-picked  from 
£2  upwards;  manufacturing  £0.55.  Tinnevelly  faq 
leaves  £0.48;  pods,  faq  £0.46;  hand-picked  £0.55. 

Essential  oils 

Cinnamon:  Cevlon  leaf  £2.35  kg  spot;  £2.34,  cif, 
bark:  English-distilled,  £155. 
Citronella:  Ceylon  £3.50  kg  spot;  £3.25.  cif. 
Chinese  £3.60  spot  and  cif;  Java  £3.35  spot, 
£3.16  cif. 

Clove:  Indonesian  leaf  £1.55  kg  spot;  shipment 
£1.40.  cif.  English  distilled  bud  £44. 
Ginger:  Chinese  £28  ks  spot;  £29.70.  cif.  English- 
distilled  (W.  African  Govt.)  £95;  (Indian  £50). 
Lemongrass:  Cochin  £4.15  soot;  £3.85.  cif. 
Peppermint:  (kg)  Arvensis — Brazilian  £4.20  spot; 
£4.20.  cif.  Chinese  £2.80  spot;  £2.60.  cif. 
Pinerata  American  Far  West  £13.50  spot. 
Petitgrain:  Paraguay  £8.40  kg  spot;  £7.75.  cif. 
Rosemary:  Moroccan  £6.80  kg  spot;  Spanish  £9.50. 
Sandalwood:  Mysore  £54  kg  spot;  £54,  cif.  East 
Tndian  £45  spot. 

Sassafras:  Brazilian  £2  kg  spot;  £1.75,  cif. 
Spearmint:  Chinese  £7.50  spot;  £6.85  cif. 
American  £13  snot. 

Squill:  Indian  white  £340  metric  ton.  cif. 
Thvme:  Red  £45-50%  £19  kg  spot;  nominal. 
Vetivert:  Java  £12.50  kg  spot;  £11.60,  cif. 
The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 
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CLASSIFIED 


Post  to  Classified 
Advertisements,  Chemist  & 
Druggist,  25  New  Street 
Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 


Contact  Ray  Giddings  on 
extension  189  for  further 
information. 


Publication  date  Every 
Saturday. 

Headings  All  advertisements 
appear  under  appropriate 
headings. 

Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Circulation  ABC 

January /December  1979 
17,330. 


Display/Semi  Display  £6.00 
per  single  column  centimetre, 
min  25mm.  Column  width 
42mm. 

Whole  Page  £500.00 
(265mmx  180mm). 
Half  Page  £300.00 
(135mmxl80mm). 
Quarter  Page  £150.00 
(135mmx88mm). 


Lineage  minimum  charge 
£6.00  for  20  words,  30p  per 
word  extra. 

Box  Numbers  £1.50  extra. 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over. 


Situations  vacant 


CO 

o 


STAFFORD  AND  STONE 
CO-OPERATIVE  SOCIETY  LTD 


SUPERINTENDENT 
PHARMACIST 

Due  to  an  early  retirement  a  vacancy  has 
occurred  for  this  important  post  within  a 
medium-sized  society,  (total  annual  turnover 
exceeds  £9M).  The  appointed  person  would  be 
based  in  our  modern  town  centre  pharmacy 
whilst  at  the  same  time  exersising  control  over  a 
modern  suburban  branch,  (annual  combined 
turnover  for  both  these  locations  is  £300,000). 

Salary  and  conditions  would  be  by  negotiation. 
Interested  persons  please  apply  immediately  in 
writing  to: 

Secretary  and  Chief  Executive  Officer 
Stafford  and  Stone  Co-operative  Society  Ltd. 
10  Salter  Street, 
Stafford  ST16  2JY 

Before  1 3th  August  1 980 


SALES  REPRESENTATIVE 

LONDON  AND  THE  HOME  COUNTIES 

Due  to  continued  expansion  we  require  a  sales 
representative  with  previous  experience  of  the 
chemist  wholesale/retail  trade,  to  sell  a  range  of 
baby  products.  Salary  is  negotiable,  company 
car  provided  and  pension  scheme  is  available. 

Please  write  in  the  first  instance  to: 

A.  W.  Planty 
MERRELL  &  PARDOE  LTD. 

Kelvin  Way 
West  Bromwich 
West  Midlands 


KEY  ACCOUNTS  EXECUTIVE 

MIDLANDS  £Neg  +  Car 

We  are  a  well  established  and  ambitious 
manufacturer  of  toiletries  and  toilet  holdalls. 

Continuing  expansion  has  created  an  opening 
for  a  Key  Accounts  executive  (male  or  female)  to 
cover  department  stores,  multiples  and  cash 
and  carry's  in  the  Midlands.  The  preferred  age 
range  is  30-50. 

A  good  starting  salary  is  offered,  plus  an 
attractive  commission  which  will  be  guaranteed 
during  the  initial  period. 

Please  send  brief  personal  and  career  details 
fa- 
Mr.  J.  M.  Holt 
Sales  Director 
DELEX-GROSVENOR  LTD, 
North  Lane, 
Aldershot, 
Hants  GU12  4PX 


SOUTHERN  DISTRICT 
of  the 

HIGHLAND  HEALTH  BOARD 

PHARMACY  TECHNICIAN 

Applications  are  invited  from  Pharmacy  Technicians  for  duties 
mainly  at  Raigmore  Hospital,  Inverness.  Duties  will  involve  work- 
ing in  all  sections.  A  Ward  Pharmacy  System  is  in  operation  and  a 
new  department  for  the  production  of  sterile  topicals  is  at  an 
advanced  planning  stage. 

Salary  scale  is  £3216  rising  by  six  annual  increments  to  £4209 
(max). 

Accommodation  may  be  available. 

Applications  in  writing  stating  age,  qualifications  and  experience 
with  the  names  and  addresses  of  two  referees  to  the  District 
Personnel  Officer,  1 4  Ardross  Street,  Inverness,  IV3  5NT. 

(2/8) 


Situations  Vacant 


Stock  wanted 


SOUTHERN  DISTRICT 
of  the 

HIGHLAND  HEALTH  BOARD 

Pharmacy  Technician 

Applications  are  invited  from  suitably  certificated  persons  for  this  post  based 
at  Craig  Dunain  Hospital,  Inverness.  The  Pharmacy  Department  serves 
1,123  beds  in  the  fields  of  psychiatry  and  mental  deficiency. 

For  further  information  contact  Mr  I.  M.  Forbes,  Principal  Pharmacist,  Craig 
Dunain  Hospital,  Inverness.  Tel.  No.  34101. 

Applications  with  the  names  and  addresses  of  two  referees  to  the 
District  Personnel  Officer,  14  Ardross  Street,  Inverness. 


REQUIRED 
FOR  EXPORT 

Toiletries,  cosmetics,  per- 
fumes  and  phar- 
maceuticals. 

REGULAR  BUYING 

Tel:  01-283  9755/6 
Telex  8814346 

(30/8) 


A.  &  H.  OTTER  LTD. 

(established  1920) 
Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  OBA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (TC.W) 


Stocks  for  sale 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TC.w; 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2  AN. 
 Tel:  01-727  3137-8  (17/if) 


Now  is  the  time  to  buy  Xmas  stocks 

of  most  major  brands  of  cosmetics  and  perfumes  at  below  trade  prices. 

E.G.: — Gifts  sets  by 
RUBENSTEIN 
MAX  FACTOR 
CUSSONS 
JOVAN 

At  much  lower  prices  than  trade,  Madame  Rochas  soaps  6 
pack — UK  recommended  £9  for  3. 

Our  price  £3.50  for  6. 

Revlon  gift  sets  at  big  discounts  and  many  other  lines. 
Send  for  up-to-date  Price  List  to: 

22C  ROBELL  WAY 
Water  Lane  Estate 
Storrington,  Sussex 
Tel.  West  Chiltingdon  (07983)  2659 

And  many  single  items  of  perfume  must  be  cleared,  also  large  quantity  of 
Batiste  at  clearance  prices. 

(TCF) 


2  GONDOLAS  AND  ONE  COUNTER 
FOR  SALE,  excellent  condition  any 
reasonable  offer  accepted.  Contact  Mr 
Sheriff  on  01-393  2094  (16/8) 


INNOVATIVE  YOU? 

Innovative  Company.  Innovative 
Range.  Innovative  Prices.  Time- 
Proven  Beauty  Preparations  for  him 
and  her.  Innovative  Who? 

MRS.  HEPWORTH'S 
GARDEN  RECIPES, 
Ingleboro  House,  Friskney, 
Boston,  Lines.  (075  484)  433 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charts  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  PO  Box  i  '30,  Maidenhead. 

(3/1 W) 


ONE-SIZE  TIGHTS  from  £2.30  doz. 
plus  VAT.  Min.  order  8  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kay©,  16/18  New  Bridge 
Street,  London,  EC4.  (18/10F) 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FCQ2), 
225  Putney  Bridge  Road,  London 
SW>5  2PY  (7C) 


AT  EXPORT  PRICES 
COSMETICS,  PERFUMES, 
TOILETRIES,  SUNTAN  LOTIONS, 
SUNGLASSES 

W.L.C.C.,  397  Acton  Lane,  W3 
Telephone:  01-993  6400, 
6409,  2921 
Telex  88941  — 
LCCI— G— Westcash  „„  t 


GO 


Three  Pears  Cosmetics 
Station  Road 

Warloy 
West  Midlands 

WE  OFFER  A 
LARGE  RANGE  OF 
TOP  QUALITY 
PERFUMES  AT 
BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 
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Business  for  sale 


Shopfittings 


XI— SHEFFIELD— retirement 
vacancy.  Turnover  approx- 
imately £60,000,  improving 
faster  than  inflation  rate,  good 
profits,  premises  held  on  lease, 
easily  and  economically  run. 
Price  £1,500  for  goodwill  and 
fixtures,  plus  stock  estimated  at 
£15,000. 


X2 — NORTHERN  DALES 
BEAUTY  SPOT  —  turnover 
approximately  £50,000.  nett 
profit  approximately  £8,000, 
nearly  900  scripts  per  month 
dispense.  Freehold  property 
with  good  living  accom- 
modation. For  sale  at  £18,000. 
Will  sell  for  property  plus  stock 
approximately  £9,500. 


X3— SOUTH  LANCASHIRE 
VILLAGE — Pharmacy,  near 
to  the  coast,  comprises  of  dou- 
ble shop  unit  unopposed  with 
potential.  Turnover,  1978 
around  £120,000.  Property 
including  extensive  living 
accommodation.  £42,000. 
goodwill  and  fixtures  £12,000 
and  stock  at  valuation,  around 
£16.000. 

X4— MANCHESTER— Sub- 
urban business  has  been  run  as 
se  m  i  -  re  t  i  re  me  n  t  with  no 
cosmetic  agencies  etc.  Scripts 
average  1 ,400  per  month.  Total 
turn  o  v  e  r  approximately 
£58,000  lease  at  £720  per 
annum.  Goodwill  and  fixtures 
£1,000  plus  stock  at  valuation 
approximately  £7,000. 


We  have  ,i  very  large  and  growing  register  of  private  pharmacists 
u  illing  and  able  to  buv  substantial  businesses  in  all  parts  of  U.K. 

Pharmacists  who  wish  to  retire  or  sell  their  business  for  any  other 
reason  can  consult  us  in  the  strictest  contidence.  Our  senior  partner 
has  unique  experience  extending  over  30  years  in  the  selling  of 
chemist  businesses  and  giving  advice  to  both  vendors  and  pur- 
chasers in  this  very  difficult  and  technical  matter. 

We  are  not  retained  by  any  one  chain,  group  or  individual  to  look 
lor  businesses  lor  them.  So  vendors  can  consult  lis  in  the  certainty 
that  their  interests  will  be  paramount. 


V  Zrnest  J/George 

j^S  &°  CO 

'•■S     GARDALE  HOUSE,  122  GATLEY  ROAD,  GATLEY,  CHEADLE, 
^  CHESHIRE  SK8  4AT  Tel:  061  428  6718/9 


BOURNEMOUTH— DRUGSTORE 

Gifts.  Modern  double-fronted  shop,  2  bedroom,  2  rec,  accom- 
modation, garden  and  garage.  High  class  holiday  area  adjacent 
sea  and  river.  Opportunity  to  re-establish  pharmacy  or  semi- 
retirement  £32,000  Freehold— S.A.V.  Box  No.  2735. 

(9/8) 


Trade  services    For  sale 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y8ST 
Telephone  01-253  6184 
Telex  299638  March  G  (23/8F) 


Why  not  send  your  (7/6M) 
enquiries  to 

ANGLIAN  MANUFACTURING 
CHEMISTS  LIMITED 

Contract  Packers  of  Toilet  Pre- 
parations (creams,  shampoos  etc 
in  jars,  tubes  and  bottles)  and  of 
Medicinal  Preparations  (liquids, 
creams  and  powders). 
Also  packers  of  tablets  and  cap- 
sules. 

Competitive  prices,  prompt  deliv- 
ery. Exports  a  speciality. 
Enquiries; 

33/ TO  •   ••/lerstone  St., 

London,  EC1 Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


NORDIA  UNITS 

for  15'  x  12'  area 


Corner  unit,  showcase,  draw- 
ers, etc.  can  be  inspected  prior 
to  18th  Aug.  Buyer  collects. 
Offers. 

HIGHLANE  PHARMACY 

97  Highlane  Burslem 
Stoke-on-Trent 

Tel.  0782  88350 


Thinking  of  renting 
A  TELEPHONE 

ANSWERING  MACHINE 

THEN  STOP! 

Did  you  know  that  for  the  equivalent  of  just 
one  year's  rental  you  could  actually: 

BUY  ONE  OUTRIGHT? 

For  details  write  to: 
J  AVAL  SUPPLIES  LTD  (Dept  12c) 
1 20  Alexandra  Road,  Burton-on-Trent, 
Staffs.  DE15  OJB  or  Telephone  (0283) 
47427  anytime. 


Invest  in  your 
future! 


Our  attractive  shopfitting  systems 
will  give  your  shop  an  efficient, 
professional  image,  and  make  your 
sales  healthier  too. 
Telephone  us  now  for  more  details 
and  a  copy  of  our  free  colour  booklet. 

East  Kilbride  (035521  38521 
Farnworth.  Manchester  (0204)  793316 
Daventry.  Northants  (03272)  4574 
Gravesend.  Kent  (0474)  60671  _■  ^ 

Cioup  ^amm 

SHOWRAX 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 
NUMARK  approved. 

EUSTACE  INTERNATIONAL 
E  Plan  Estate 
New  Road 
Newhaven 
Phone  771 1 
Sussex 


SHOPKIT 

The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  rate  service) 

(5/4M) 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  0"C) 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC.W) 


apian 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathfield,  newton  abbot,  devon. 
tql2  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


Retail  Services 


D.S.G.  CHEMDIST  LTD 

FOR  YOUR 

★  STORAGE 

★  PACKING 

★  DISTRIBUTION  NEEDS 

We  offer  a  new  complete  service 

★  Your  products  correctly  packed,  labelled  and  priced 

★  Merchandising  effected 

★  UK  and  Overseas  Distribution 

Phone  DAVE  GLASBY 
on  0482  861388 
Unit  1  &  2,  Grove  Hill  Industry  Estate, 
Beverley,  North  Humberside 


For  sale 


KODAK  FILM 

LARGE  DISCOUNTS 

FLASH  CUBES 

AT  LOW  PRICES 
Delivered  anywhere  in  the  British 
Isles 


Further  details 
W.L.C.C. 
397  Acton  Lane 
London  W3 

Tel.  993  6400/9/2921  (TC/W) 


Miscellaneous 


EXHIBITIONS/CONFERENCES 
BANQUETING  AND  TRAINING 
SCHEMES.  Why  not  try  a  luxury  hotel  in 
central  position.  Three  different  size 
suites.  Hotel  beautifully  refurbished 
with  the  feminine  touch.  2  acres  of 
grounds  facing  the  sea.  Many  other 
amenities  and  complete  hydro  facilities. 
Write  for  brochure,  New  Normandie 
Hotel,  Manor  Road,  Bournemouth  or 
phone  Mr.  Smart  0202  22246.  Organis- 
ers welcome.  Ashley  Courtenay 
recommended.  R.A.C.""  (21/6) 


PERSONAL  WEIGHING  machines/- 
coin  operated  types,  urgently  wanted 
for  cash.  Please  contact  S.  Gundle, 
Rolls  Scales  Ltd.,  Royal  East  St., 
Leicester  59943 

(21/6) 


DAUGHTER  OF 
PHARMACIST 

working  in  London  SW7  requires 
self-contained  flat  within  commuting 
distance. 

Tel.  01-370  6971  X30.  Bus. 
Hours.  (2/8) 
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Leader  of 
the  packs 


T^rnaid 

STERILE 

DRESSING  PACK 

DRUG  TARIFF 

CONTENTS 

1  Ahswbeni  Gmiw  Tissue  Pad 

4  Afiswtojnt  Gasin  Swats  10  cm  *  10  e&) 

4  Lwge  Cdton  Wool  Salts 

i  Absorbent  Paper  Towel 

I  Water  flepellani  Paper  Siertie  Field 


Vomon-Cartta  ! 


Tfernaid 

STERILE 

5  GAUZE  PADS 

( GAUZE  SWABS  BP  C  ) 

8  PLY 


Vernon-Carus  Limited 

**NWOHTHam  MILLS  ^RESTOW 
LANCASHIRE  KWGlANO 


Vernon-Carus  Ltd.  pioneered 
commercially  produced  Sterile 
Dressing  Packs  in  the  United  Kingdom 
almost  twenty  years  ago  and  have 
led  the  field  ever  since. 

Packs  are  obtainable  from  all 
wholesale  chemists  and  conform  to 
the  National  Health  Service  Drug 
Tariff  Specification. 

wrnaid 


REGD. 


THE  BRAND  LEADER 

VERNON-CARUS  LTD. 
Penwortham  Mills, 
Preston,  Lancs.Tel:  744493/8 

Chemist  &  Druggist    2  August  1980 


Tolley's 

Employment  Handbook 

Second  Edition 

BY  ELIZABETH  SLADE  MA(OXON)  barrister 

Revised,  updated,  expanded 

A  readable,  practical  guide  to  employment  legislation  and  case  law. 
Second  Edition  includes  two  new  chapters  on  'References'  and 
'Temporary  and  Seasonal  Employment'  □  References  to  Employment 
Protection  (Consolidation)  Act  1978  □  Revised  limits  for  redundancy 
and  unfair  dismissal  awards  □  Health  and  Safety  Commission's  Codes 
of  Practice  □  50  new  cases  reported  and  commented  on  □  Stages  of 
Employment  check  list  □  Table  of  statutes  □  Comprehensive  index 

□  References  to  official  publications. 

*  PLUS  -  Free  updating  memorandum  will  be  sent  to  standing  order 
customers,  should  there  be  major  changes  in  employment  legislation. 
Price:  £7.95. 

Other  Tolley  books  for  the 
Personnel  Manager 

□  Tolley's  Pension  Schemes  by  Barry  Palmer,  BComm,  FCA. 
£3.50.  An  introduction  to  occupational  pension  schemes, 
retirement  annuity  schemes  and  the  state  pension  scheme. 

□  Tolley's  Profit  Sharing  by  Francis  G.  Sandison,  BCL 
MA(Oxon).  £8.95.  Includes  share  acquisition  schemes  and  the 
provisions  of  the  1978  Finance  Act. 

□  Tolley's  Employees'  Rights  in  Receiverships  and 
Liquidations  by  Guy  T.  E.  Parsons,  CA  and  William  F. 
Ratford,  FCA.  £14.95.  A  practical  guide  to  the  rights  of 
employees  in  a  corporate  insolvency. 

□  Survey  of  Employee  Reports  by  Arthur  Marsh  and  Roger 
Hussey.  £14.00.  A  practical  guide  to  employee  reporting. 

□  Survey  into  Company  Car  Schemes  by  G.  J.  Watson  and 
T.  Wilson.  £5.00.  An  analysis  of  858  Companies  and  their 
policies  on  buying/leasing,  disposal,  insurance,  etc. 

□  Company  Secretary's  Review. 

Every  fortnightly  issue  contains  fast,  accurate,  up-to-date 
essential  information  in  a  concise,  easily  read  format  and  in  a 
way  which  builds,  issue  by  issue,  into  an  invaluable  work  of 
reference.  Annual  Subscription  £33. 

*  Three  free  issues  of  Company  Secretary's  Review  will  be  sent 
to  you  when  you  order  a  Tolley  Book,  using  the  coupon  below. 


To:  Tolley  Publishing  Co.  Limited.  102/104  High  Street,  Croydon  CR0  1ND. 
Please  send  me  the  following  books: 


Tolley's  Employment  Handbook,  2nd  Edition 
Tolley's  Pension  Schemes 
Tolley's  Profit  Sharing 
Tolley's  Employees'  Rights  in  Receiverships 
and  Liquidations 
Survey  of  Employee  Reports 
Survey  into  Company  Car  Schemes 
Company  Secretary's  Review 

I  enclose  a  cheque/postal  order  to  the  value  of  £ . 

Name   Position  _ 

Firm  

Address  


Quantity 


£7.95  each 
£3.50  each 
£8.95  each 

£14.95  each 
£14.00  each 
£5.00  each 
£33.00  p.a. 


.  Telephone 
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Giant 

extension 
to tube 

line. 

Dentu-Creme,the  toothpaste 
made  specially  for  denture 
wearers,  is  selling  faster  than  ever 

So  much  so,  that  we  decided 
to  extend  the  range  and  add  a 
new  size. 

Giant  size. 

It's  been  a  huge  success  in 
our  two  test  markets. 


Proving  that,  in  this  case, 
bigger  really  does  mean  better 
Better  for  your  customers. 
More  and  more 
of  them  will  be 
buying  the  largest 
size  they  can  find.  Because  it 
means  they  save  money 
Better  for  you.  The  giant  size 
offers  the  highest  trade  margin 
(in  total  pence  terms)  of  all  the 
Dentu-Creme  range. 

And  well  also  be  making 
some  very  impressive  introductory 
offers  (14 p  flash  packs  to  name 
just  one).  These  offers  are  available 
only  through  your  Stafford-Miller 
rep.  He'll  give  you  all 
the  details. 


itcreme 


Thedenturetodlhpaste  more  powerful  than  plaqu< 
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